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giving. appetites a lift 








Meals served on the wing demand the utmost 
skill and care in preparation and timing. No 
wonder the air lines consistently choose Sexton 
foods . . . as do most who serve the public. 
A meal sparked with a side dish of Sexton 
relishes, pickles, and olives, soars above mere 
mediocrity. Their superior flavor and _ pi- 
_quancy reveal the painstaking care with which 
they are selected and sweetened in our Sun- 
shine Kitchens. using only the finest of ingre- 
dients. In the air or on the ground you can 
serve no better. 
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S&R SEAT ENDS 







a tee — ee THE ANSWER 
' PROBLEMS! 
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THEY'RE REALLY 
COMFORTABLE! 







HOOK BOLTS 
hold 10 in 
easy-to-handle 


Many camps and schools are using S&R Shee 


Seat Ends today, because they cut stor- 
age problems to a minimum and are so 
economical to use. You simply insert your 
own (or borrowed) boards for seat, back 
and foot rest, tighten the bolts, and you 
have a bench! Between seasons, store 
the Seat Ends and stack, sell or return 
the lumber. Sturdy, attractive—just the 
thing to stand the rough use associated 
with camp or campus activities. Write for 


illustrated folder CMP-4. 


SHERMAN & REILLY, INC. 


First and Broad Streets 
CHATTANOOGA 6, TENNESSEE 
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*«. .. finest investment we have ever s 
made in promotion of Cleanliness.”’ 
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Harry E. Branovits 
Camp Glen Eden 
Eagle River, Wis. 


ee 





satetecesaters ee 


Ee ee oe pe 
LEFT: Bradley Multi-Stall Showers with sanitary receptor 


can be installed on any type of floor including wood. 


ad 


e “... the installation of these Washfountains has 
been the finest investment we have ever made in the promotion of cleanliness, 
economy of operation, practically no upkeep in the past five years. Our parents 
like them, the boys like them, we like them and we are very happy with our 
choice. We honestly think they are a MUST in any place where group wash- 
ing ts needed.”” One Bradley Washfountain serves 8 to 10 simultane- 
ously and foot-control operation protects hands against contagious 


mm 5 “meme 
water and drain. BRA Jha A 
~ warhfountiii 
ann welei-stal showed 


BRADLEY WASHFOUNTAIN CO. 
Distributed Through Plumbing Wholesalers 





2381 W. Michigan Street, Milwaukee 1, Wis. 


Write now for interesting, illustrated 
Catalog 4701. 














LETTERS 


Compliment Recent Issues 


Thank you very much for the copy 
of the March issue with the lead 
article by Kit Hammett. We are de- 
lighted with both the layout and the 
skillful job of editing you have done. 


—Ely Maxwell 
Girl Scouts of America 


New York City 


Just had to let you know my sister 
wrote recently from San Francisco that 
her daughter has started to read 
CampInG Macazine for her “recrea- 
tional reading.” Comment by Wendy, 
age 9, “This is very good.” 

—Herman Baar 
Camp Wenonah 
New York City 


Magazine for Counselors 


I have indicated to Mr. Allen, the 
director of publications for ACA, 
that the magazine is really wonderful 
and I have made it possible for a good 
portion of my staff to receive it by 
taking out camping memberships for 
them. 

As membership chairman for the 
Michigan Section, we have started a 
campaign to get all of the camp coun- 
selors, as well as the directors, to 
take out memberships so that the 
circulation will reach an even larger 
number than it now does. I think this 
is a very good idea and should be de- 
veloped throughout the entire country. 
That is where the magazine will do 
the most good, it seems to me, because 
the camp directors are already profes- 
sionally aware of what is going on in 
camping. 

—Lou H. Handler 
Camp Tamakwa 


Detroit, Mich. 
Camping Magazine, May, 1952 
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IN DRESSING UP DESSERTS 
with 











CREME , 





Baked by NABISCO 


HERE’S AN OLD FAVORITE... . 
with many uses. OREO Creme Sandwich... 
the Queen of sandwich cookies . . . offers a 
quick, inexpensive way to dress up ice cream 
and fruits. The minute your campers see 
these rich chocolate cookies with a creamy- 
smooth fondant filling they will recognize 
them as another fine NABISCO quality 
product. Remember, simple desserts really 
take on new excitement when they’re com- 
plemented with OREO Creme Sandwiches. 


SEND FOR THIS FREE BOOKLET 
It’s packed with ideas on how to cut 


food cost and serve more delicious 
meals with the world-famous 


NABISCO Products. 





A PRODUCT OF 
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Other NABISCO Faworites 


PREMIUM SALTINE CRACKERS* 
FOUNTAIN TREATS 

NABISCO SHREDDED WHEAT 
FIG NEWTONS CAKES 

NAB PACKETS 

LORNA DOONE SHORTBREAD 
RITZ CRACKERS 

DANDY OYSTER CRACKERS 


Fresh. ». <1 distributing 


branches assure prompt and frequent delivery. 
*SNOWFLAKE SALTINE CRACKERS in the Pacific States 





National Biscuit Co., Dept. 30, 449 W. 14 St., New York 14, N. Y. 
Please send your booklet “Around the clock with NABISCO.” 














Name Title 
Organization 

Address 

City State 


NATIONAL BISCUIT COMPANY 














MAKING 
OSBORN 
MOCCASINS 


NO.. 66 “SANDALETTE’’—Perfect 
for beach, woods, paths and 
lounging wear—for boy”, girls and 
women. Protects feet from infec- 
tion. No tools needed. Easy-to- 
follow instructions with each 
part. Good quality composition 
soles. Attractive yellow or red 
uppers. Green lace. Pair: $1.95. 
6 pair: $1.85 pr. 12 pair: $1.75 pr. 
“OBEE ACE’’—Top grade, mocca- 
sin, genuine leather with com- 
position soles punched for lacing. 
Uppers stitched to soles. Brown 
only. Sizes 3 to 12. Each pair 
packed in attractive box. Com- 
plete with lacing, pattern and 
instructions. Pair: $3.25. 6 pair: 
$3.00 pr. 12 pair: $2.75 pr. 

NO. 909 “MOCC’S”—Full grain 
Elk leather pre-punched for easy 
assembly. Sturdy composition 
soles, grooved and rigid for com- 
fortable, non-slip wear. Ortho- 
pedic type heel for arch support. 
Women’s and girl's sizes 4-5-6- 
7-8. Red, brown or “Poni’’ two- 
tone combination. Pair: $2.75. 
6 pair: $2.65 pr. 12 pair: $2.55 pr. 
INDIAN SEED BEADS — Cabinet 
of 36 bottles of Seed Beads. 11 






colors. Approx. 900 beads per bot- Leathercraft 
tle. Cabinet: $6.50. Instruction 
Book: 10c. Headquarters 


AUTHENTIC INDIAN STAMPS— 
Durable brass stamps with real 
Indian meanings. Kit of 18 dif- 
ferent designs: $8.00. 


OSBORN BROS. supp y co 


225 W. Jackson Blvd. Dept. C Chicago 6, Illinois 


for Over 33 Years 


Send now for Free, 
68-page catalog No. 
18 showing many 
leathercraft items 
for beginners requir- 
ing no experience 
or tools. 











Plan Again To Use 
TRAIL PACKETS 


OVER 20 MENU ITEMS 
For Every Outdoor Meal 


LIGHTWEIGHT! 
WATERPROOF! 
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Each Packet 
Satisfies 4 


~ Hungry Persons 


Write for 1952 Trail Packet Circular which 
includes the new items for 1952--Creme Macaroni 
Dinner (with cheese) and Tomato-Rice Mulligan. 


Originated and Manufactured Exclusively by 


AD. SEIDEL & SON INC. 


1245 W. DICKENS AVENUE 
CHICAGO 14, ILLINOIS 




















LETTERS 


More Camping Articles 


Let me congratulate you on the 
splendid article you wrote for the 
March Parents’ Magazine. It was one 
of the best articles I have read on this 
subject and as you know, we all 
deeply feel the great need for intelli- 
gent writing on this subject, on which 
so much sloppy material has recently 


appeared. 


—Howard L. Lilienthal 
Camp Winnebago 
New York City 


Many thanks for your letter. I am 
very much in hopes that many of us 
may be able to contribute articles to 
the consumer press so that the real 
picture of camping becomes clearer 
rather than more cloudy.—Ed. 


Ideas from Camp Zakelo 


I. Inexpensive glass paper weights, 
either round or rectangular type, are 
htted with photographs of happy 
campers engaged in some activity. The 
pictures are kept in place by a felt 
backing. Both campers and parents 
appreciate these as gifts. Another cratt 
idea is a clay plaque imprinted with 
the camper’s handprint. 


2. Business concerns have found it 
worth while to have professional pro- 
motion of their sales and services. 


Camps have to raise money for 
buildings, maintenance, publicity, etc. 
A knowledge of professional methods 
for doing so would be invaluable. 


3. Camp directors will find that a 
little time and effort put into “glamor- 
izing’ the food they serve will pay 
big dividends. Read good magazines 
on tood serving and. preparation and 
“tancy’’ cookbooks. Don't be afraid to 
tollow their suggestions. 


When you eat out, be sure to notice 
the ways in which restaurants dress-up 
tood. Ask questions! 

Encourage your dietitian to pre 
pare colorful meals. If you study ways 
to do this, you will be able to help 
her. Campers will be sure to clean 
their plates when the food looks espe 
cially appetizing. 

—Lillian Zarakov 
Camp Zakelo 
Harrison, Maine 
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MITTY didn’t care for that too much. After 
S all, he’d shot the best score in camp. Of 
course, I gave the ribbon right back. But I knew 
what his dad meant. 


Smitty used to be a real scamp. He was too 
small for his age to make a showing in most 
sports, so he became a letter man in mischief. 
Then I started Smitty in a sport where size 
doesn’t make any difference . . . where self-dis- 
cipline can make a winner of any boy. 


That kid took to riflery like a duck to water. 
It had all the thrill his restless imagination craved. 








a aallllll, Remington ‘‘Matchmaster”’ 
Model 513T 
22 caliber target rifle 
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Smitty’s dad pinned the ribbon on me! 





i “— , <<< | Remington Model 521T 
: ee 22 caliber target rifle 





Now his dad can hardly believe the change. 
Smitty is a straight shooter in every way. 
Riflery is the high spot of many boys’ camp 
programs. Supervised target shooting is one of the 
safest outdoor sports. And it costs so little. All 
you need is a few Remington Model 513T or 521T 
rifles, targets, ammunition and a safe backstop. 


Why not get started this summer? Remington 
has free literature and plans to help you. Just 
send a card to Remington Arms Company, Inc., 
Rifle Promotion Section, Dept. C5, Bridgeport 


Remington 
OU PONT 











“Matchmaster” is Reg. U. S. Pat. Off. by 
Remington Arms Company, Inc., Bridgeport 2, Conn. 








‘HOW-TO-DO-IT' 


Books Essential 


for Every Camp 


LEARNING TO SWIM 


IN 12 EASY STEPS 

By Adolph Kiefer, former World and 
Olympic Champion and Milton and 
Bramwell Gabrielson, famous coaches 
and teachers of swimming. 

@ 3 experts show you how to teach 
children how to swim .. . how to 
develop their confidence and_all- 
around ability in the water... in the 
most complete and practical handbook 
on basic swimming available. Lllus- 
trated. $3.00 


HANDBOOK OF ACTIVE GAMES 

By Darwin A, Hindman 

eo A complete collection of 823 games 
every major and minor athletic or 

gymnastic game involving big-muscte 

or whole body activity—their correct 

names, descriptions and rules.  Illus- 

trated. $6.00 


UNDERSTANDING YOUR CHILD 

By James L. Hymes, Jr. 

e For counsellors, teachers, and par- 
ents, a practical four-point guide to a 
more flexible, more sympathetic un- 
derstanding of children keener 
insight into their attitudes, behavior, 
and points-of-view. $2.95 


HOW TO HELP YOUR CHILD 


DEVELOP SUCCESSFULLY 

By B. von Haller Gilmer, Ph.D. 

e@ A new and different handbook that 
covers a child’s behavior from birth 
to the tenth year—with PRACTICAL 
questions and PRACTICAL answers 
arranged for quick easy reference to 
everyday problems. Illustrated. $3.95. 


THE ART OF OFFICIATING SPORTS 

By John W. Bunn, Director of Ath- 
letics, Springfield College 

@ Complete, crystal clear directions 
on how counselors and coaches can 
best officiate and interpret fairly the 
rules of Baseball, Track, Swimming, 
Tennis, Football, Soccer and many 
other favorite sports. Illustrated. $5.00 





MAIL COUPON TODAY 


I am enclosing my remittance for 
$ If I am not satisfied I may 
return the books within 10 days for a 
full refund. 

; {| LEARNING TO SWIM IN) 12 

EASY STEPS $3.00 
(| HANDBOOK OF ACTIVE 

GAMES 
_| UNDERSTANDING YOUR 

CHILD $2.95 
_| HOW TO HELP YOUR CHILD 

DEVELOP SUCCESSFULLY $3.95 
_| THE ART OF OFFICIATING 

SPORTS $5.00 


Name 
Address 
City Zone . State 


PRENTICE-HALL CO., Inc. «Des: 1.¢-552 


70 Fifth Avenue, New York 10, N. Y. 


$6.00 





tributed the feature articles listed above, we have 
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OUR AUTHORS 


. . » in this issue 


JULIAN H. SALOMON, (left) author of the 
informative article on the control of aquatic plants, 
is well known to ACA members and readers of 
CampPinc Macazine. Mr. Salomon has, in his work 
as a camp consultant, designed and supervised the 
building of camps in various parts of the country 
for many organizations, including the YMCA, 
YWCA, Boy and Girl Scouts, church, and other 
groups. He has had experience as a camp counselor 
and director and has taught camp-leadership 
courses at several colleges. Mr. Salomon has served 
as a National Board member and Section president 
of ACA. 





MARY R. KING, (right) author of “The Mixes 
Are Made tor Campers,” combines two of her 
interests, camping and cooking, in this article. Mrs. 
King is assistant to the dean of a girls school in 
California, and has had varied camping experience 
with the Camp Fire Girls and in the national 


parks. 


JOHN C. WINANS, draws on his own experi- 
ence as a camper and counselor in the article, “To 
Learn to Live Together.” Mr. Winans is studying 
at the University of Michigan and he plans to 
enter the teaching field. He also conducts a leather- 
craft program for boys. 





WILSON F. CLARK, (left) suggests ways to get 
conservation into your camp program. Dr. Clark 
Is an assistant professor of conservation at Cornell 
University. He has had an extensive experience in 
camping as a camper, a woodcraft counselor, and 
Scoutmaster. Dr. Clark, in the course of his work 
at Cornell, conducts a camp in which the emphasis 
is ON conservation. 


RICHARD P. OVERMYER, who describes the 
fine work of the city of Cleveland in expanding 
its camp program, is Director of Public Relations 
of the Welfare Federation of that city. 





JOSEPH L. HASENFUS, (right) Assistant Direc- 
tor of First Aid for the American National Red 
Cross, outlines ways to incorporate first aid 
training into a camp program. C. G. PAXSON 
tells how the campers adopted the idea of the 
Kon-Tiki raft for their own use at Camp Pocono. 


IN ADDITION to the authors who have con- 


also included in this issue several shorter articles 
supplied by the following camping people: Marie 
Doermann, Frank Gehr, Mary Leech, and Mar- 
garite Hall. . 
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ACA RECOGNITIONS 


Tribute paid to outstanding leaders in camping 


HE AMERICAN Camping As- 

sociation is continuing its plan, 
inaugurated in 1950, of recognition of 
living persons who have rendered ex- 
emplary service to the camping move- 
ment. It is believed that such recogni- 
tion has historical and inspirational 
value as well as serving as an honor 
to those recognized. Five people were 
selected by the Recognition Committee, 
headed by Campbell Loughmiller, of 
Dallas, Texas, to receive this honor at 
the 1952 ACA National Convention 
held last month in Chicago. Their 
photographs and brief biographies ap- 
pear on these pages. ACA salutes these 
leaders for their outstanding contribu- 
tions to camping. 

HERMAN C. Beckman, “Chief,” is 
recognized as an outstanding pioneer 
in the development of modern camp- 
ing. His experience in camping dates 
back to the days of the earliest camps 
and he has been responsible for many 
of the developments of camping into 
the efhicient, purposeful, and_ success- 
ful endeavor that it is today. 

Mr. Beckman was born in New 
York City in 1882. When he was 15 
and starting his first regular job, he 
joined the YMCA. Through this or- 
ganization he was able to attend 
Camp Dudley, or Boys Camp Society 
as it was then known, for two weeks. 
From this simple start in camping, 
Mr. Beckman entered camp life with 
a zest. He became a leader and, in 


1908, a Director of the camp. 
Camping Magazine, May, 1952 


During the winters, Mr. Beckman 
attended Mt. Hermon School and 
Yale University. He earned his tuition 
with various jobs and later taught and 
worked in the insurance field. After 
becoming a salaried secretary of the 
YMCA, as Camp Dudley’s director, 


he made camping his life’s work. 





Herman C, Beckman 


Mr. Beckman’s accomplishments at 
Camp Dudley in the 40 years of his 
directorship bear ample witiness to 
his devotion to his work. He put the 
camp on a sound business basis. By 
degrees his vision and personal en- 
thusiasm brought the means by which 


the camp gained a physical equipment 
second to none in the country. Under 
his auspices were built a boat-house, 
infirmary,, bakery, workshop, auditor- 
ium, cottage for visitors and many 
other facilities. 

Less tangible, but even more signi- 
ficant, were the changes he brought 
about in the art of camping as demon- 
strated at Dudley and adopted by 
many camps throughout the country. 
He systematized and regulated, with- 
out regimentation, the whole life of 
the camp, .toward the goal of the 


building of fine manhood in the boys 


in his care. The programs of sports, 
hikes, handicratts, music, dramatics, 
the pursuit of hobbies and religious 
observances, were all skillfully planned 
and directed to this end. The full en- 
joyment of lite, the promotion of 
health, the development of skill, of 
self-reliance, of leadership, of helpful- 
ness and of devotion, all went hand- 
in-hand under his guidance to make 
up the Camp Dudley way of life. 

It is small wonder that there grew 
up about the camp an atmosphere of 
happiness, a spirit of fair play, coopera- 
tion and friendliness; an attitude which 
made restrictive rules and regulations 
unnecessary and which, for want of a 
better term, has become known as the 
Dudley spirit. This spirit and the fine 
tradition which has grown out of it, 
centered in extraordinary degree 
around Mr. Beckman’s personality. 

In honoring him for his contribution 
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Mabel P. Day 


to camping, the ACA might well take 
into account his success in attracting 
to Camp Dudley men of ability to 
help him in promoting its growth 
and development and his capacity tor 
fring them with his enthusiasm. It 
might recognize his many contribu- 
tions to the literature of camping tech- 
niques. But when all is said and done, 
it must recognize as paramount his 
profound personal influence for good 
upon several generations of American 
youth. 


Mabel P. Day 


Maser P. Day has been a camp di- 
rector for more than 30 years. Her 1n- 
spiring leadership of Camp Merrie- 
Woode has been a vital influence in 
the development of character and lead- 
ership in the girls who have attended 
her camp. 

Mrs. Day began her work in the 
held of camping in 1918, when she be- 
came co-director of Camp Quannacut, 
a YWCA camp at Bear Mountain, 
N. Y. At that time she was serving 
with the National Board of the YWCA 
as chairman for the Girl Reserve pro- 
gram. In 1921 Mrs. Day organized and 
directed Camp Makonikey, Martha’s 
Vineyard, Mass. 

Mrs. Day purchased a girls’ camp 
on Lake Fairheld in 1922 and _ reor- 
ganized it under the name of Merrie- 
Woode. Camp Merrie-Woode soon be- 
came known as one of the outstand- 
ing girls camps in the South, and 
later became recognized as one of the 
better girls camps of the United States. 
Merrie-Woode was attended by girls 
than 40 


trom states and trom 
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more 





Arella Studio 


Lloyd B. Sharp 


toreign countries, including England, 
Scotland, Ireland, France, Germany, 
Estonia, Holland, Greece, China, 
Japan, Hawaii, South America, and 
two of the Scandinavian countries. 


Mrs. Day graduated from Cornell 
College at the age of 19. She married 
Reverend Jonathan C. Day, who 
helped her organize Camp Merrie- 
Woode. She has served as president 
of the Southeastern Section of the 
ACA for two terms and was always 
recognized as one of the foremost 
camp directors of the South. 


The intangible values of character 
and leadership, which are the price- 
less ingredients of a truly fine camp, 
were found in no small degree at 
Camp Merrie-Woode under Mrs. Day’s 
guidance. Her great achievements in 
her work with girls, both through 
camping and the YWCA, were the 
result of a consecrated life dedicated to 
the highest and best in womanhood. 


Lloyd B. Sharp 


Lioyp B. Suarp has been outstanding 
in his work to have the camping 
movement recognized as an integral 
part of the education of children. He 
was one of the first to recognize and 
encourage school camping. “L. B.” 
has been equally outstanding in the 
development of leadership training 
programs in outdoor education. 


Mr. Sharp was born in Kansas and 
received his education there. He served 
as a field representative of the National 
Recreation Association for three and a 
halt years. He received his master’s 
and doctor's degrees trom Columbia 


University. In 1935 he drew up plans 
for a school camping project for the 
New York City Board of Education. 

Since 1925 Mr. Sharp has been ex- 
ecutive director of the Outdoor Educa- 
tion Association, formerly Life Camps, 
Inc. This association operates chil- 
dren’s camps which are used for study 
and observation purposes by students 
and conference groups. These camps 
have gained wide recognition because 
of their unique plan of decentraliza- 
tion and individual treatment of chil- 
dren. The campers live in small groups 
and have a large part in designing 
and building their own_ structures, 
planning meals and doing much of 
their own cooking. 


In 1940, Mr. Sharp founded Na- 
tional Camp. This organization has 
been recognized by both camping 
people and educators as a significant 
leadership training program in out- 
door education. National Camp is a 
graduate school for training of ad- 
ministrative camping leadership. To 
National Camp come torward-looking 
school administrators, faculty members 
trom teacher training institutions, and 
leaders from various religious and 
youth serving agencies, to work out 
plans tor development of camping as 
a part of their programs. Six-week ses- 
sions are held during the summer to 
enable students to learn in an actual 
camp situation. 

Mr. Sharp’s interest in school camp- 
ing began about 1927. He believed that 
there are many phases of a child’s 
education which can best be learned 
through direct experience outside the 
classroom. Extensive experimentation 
was carried out through the Life 
Camps organization to show the educa- 
tional values of camping. Mr. Sharp 
worked intensively to get the schools 
to become interested in camping. 
Numerous projects were carried on in 
connection with New York City and 
and other schools to test his ideas. A 
four-year project in cooperation with 
the New York City Schools resulted 
in publication of “Camping Educa- 
tion. 

Mr. Sharp has been active in the 
ACA since 1925. He served on the 
Board of Directors for many years 
and also served as Vice-president. 


William V. Vinal 


WituiaM G. Vinat, “Cap’n Bill,” has 
been outstanding as an author, teacher, 
lecturer, naturalist, and camp director 
for more than 40 years. He has worked 
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to develop better camps and camp 
leaders throughout his career. Mr. 
Vinal has supposedly retired, but as 
he himselt says, he is busier than 
ever and, “the good thing about it 
is that | am doing the things I enjoy 
most.” 

Mr. Vinal was born in Massachusetts. 
He graduated from Bridgewater State 
Teachers College in 1903 and has re- 
ceived Bachelor of Science and Bache- 
lor of Arts degrees from Harvard and 
a doctor’s degree from Brown Univer- 
sity. Since 1907, Mr. Vinal has taught 
in colleges and universities. 

In 1914 Mr. Vinal began his career 
in camp work. He established Camp 
Chequesset in Wellfleet, Cape Cod, 
and directed this camp for 14 sum- 
mers. The Nature Lore School for 
training nature counselors was foun- 
ded by Mr. Vinal in 1920. The school 
developed in the next eight years into 
a ten-day course with students from 
23 states, Canada and Cuba. Mr. Vinal 
also taught at the Columbia University, 
Teachers College, Camp Leadership 
Course for eight successive summers. 

Mr. Vinal was editor of the camp 
number of the Nature Study Review 
tor three years and wrote several books 
on camp lore during the next eight 
years. 

In the years between 1923 and 1926 
Mr. Vinal served as the president first 
of the National Association of Direc- 
tors of Girls’ Camps and then of the 
Camp Directors Association. 

Altogether Mr. Vinal has spent 15 
summers training nature leaders. In 
1928 he was director of the Nature 
Guide School at Hudson, Ohio. This 
school was established by Western 
Reserve University. Massachusetts State 
College also sponsored a Nature Guide 
School in 1938. For two summers Mr. 
Vinal directed Massachusetts Audubon 
Nature Leaders’ Camps. From 1940 
to 1945 Mr. Vinal was naturalist at 
National Camp. He has also served 
as a naturalist for the Pennsylvania 
State 4-H Leaders Camp. 

Mr. Vinal has been an active lec- 
turer before many camping groups. 
He has travelled many thousands of 
miles in the United States and in 
Europe as a naturalist and to make 
surveys of camping. 

In addition to his many books, Mr. 
Vinal wrote “Cap'n Bill’s Column” 
for Campinc Macazinet and an annual 
editorial on camping tor Cosmopolitan 
Magazine. His latest book, “Outdoor 
Schoolrooms for Outdoor Living,” has 
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just been published this spring. 

The training of nature leaders who 
have a true understanding and love 
for the outdoors and for the children 
they teach, has been the great life 
work of William Vinal. In spite of 
the many years he has devoted to this 
work, he teels that there is still a 
great need tor trained leaders and is 
continuing his teaching. 

Emity Wetcu has been active for 
more than 30 years in the camping 
movement as a camp director, in the 
training of camp counselors, and in 
work for ACA. 


Emily Welch 

Miss Welch graduated from Vassar 
College and did graduate work at 
Columbia University and the Univer- 
sity of Chicago. Before Miss Welch be- 
came active in camp work she was 
head ot the chemistry department of 
the Packer Institute in Brooklyn and 
headmistress of the Charlton School in 
New York and the Virginia Randolph 
Ellett School in Virginia. 

For 29 years Miss Welch owned and 
directed Camp Wabunaki for girls, 
in Maine. She is now in charge of 
the Counselor Training Group at 
another Maine girls camp, Wyonegonic. 
Miss Welch served as one of the or- 
vanizers of the Maine Camp Direc- 
tors Association and also as one of the 
organizers of the Junior Maine Guide 
plan. She served as a member of the 
first Junior Maine Guide Board of 
Examiners. 

Miss Welch has been very active in 
the ACA. She has been Secretary of 
the New York Section, national presi- 
dent of the ACA, and Chairman of 
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the National Publications Committee. 

In her years as director of Camp 
Wabunaki she helped hundreds of 
girls to know and love the out-of-doors, 
and to develop spiritual discernment 
through learning to live well and to 
help others live well in the camp 
community. In the camping movement 
she has worked to develop the best 
professional standards and, even more 
important, to bring about increased 
recognition of the need to live up to 
these standards. 

A letter written to Miss Welch by 
a former camper, ten years after her 
last summer at camp, vividly shows 
how much Miss Welch has contri- 
buted to the lives of the girls who 
camped under her direction. 

“It equipped me well for group 
living and gave me an ever increas- 
ing interest in people. It marked the 
foundation of a decent moral code. 

“The knowledge and skills that | 
acquired in sports and sportsmanship 
have been invaluable to me and I find 
that through these skills I am able to 
be a part of many groups and to be 
secure in these groups. | would not be 
without the knowledge and love tor 
the out of doors for which camp is 
greatly responsible. I think that my 
religious views stem from the happy 
services we had under the pines. Camp 
was and always will be a bright light 
and never failing source of comfort. 

“For ten years | have been butiding 
up to express these feelings and I am 
sure that in ten years more I'll feel 
twice as strongly about camp. | only 
hope that I can pass on to others 
some of the strengths that I have 
gained.” 
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Counselors help campers 


Yo Learn to Live Together 


N THE QUESTIONNAIRE 
() which accompanies each camp- 
er’s registration there is often this ques- 
tion. “What would you most desire 
your child to learn while at camp?” 
A large majority of parents answer, 
“to get along with others.” This ans- 
wer means that many parents are fully 
aware that their children can _ not 
always get along with others, while ai 
the same time they recognize the ad- 
vantages of so doing. 

It would be hard to decide why a 
child is not able to “get along.” Per- 
haps his environment does not give 
him the opportunity. Perhaps he has 
been bullied or teased by peer groups 
in the past. Perhaps the security of 
his own home is too strong a bond to 
break. Perhaps his is an aggressive per- 
sonality, which makes him seem an- 
tagonistic to others. Perhaps he act- 
ually can get along, but not as well 
as his parents might desire. Whatever 
the reason, or reasons, social compati- 
bility is a field that is often in much 
need of improvement. 

This situation presents a camp with 
the opportunity, if not the obligation, 
to offer something constructive to the 
social experience of the child. How, 
then, can a cabin group be used as a 
means of social growth? 

Much of the responsibility for such 
efforts falls upon the cabin counselor. 
Whatever the administrative policies 
ot the camp are, it is left to the coun- 
selors to carry them out. They are the 
ones who come into constant contact 
with the children and who have the 
greatest influence upon them. It is 
their responsibility of knowing how 
and when to offer encouragement, 
help, understanding, fellowship and 
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discipline. It is therefore, very impor- 
tant that counselors are selected with 
a great deal of care. 

The counselor must be aware of the 
potentialities that exist within the 
cabin group that can be used to de- 
velop the following social adjustments: 

I. A camper should gain from his 
camp experience the feeling that he 
“belongs.” Each camper should be an 
important member of the cabin group. 
He should be accepted as an equal by 
the total group. At the same time, he 
should learn that his own_ personal 
desires are not necessarily the ones 
which will be pursued and that the 
wishes of the other members are also 
important. 

The counselor is the binding force 
of this group. As such, he cannot al- 
low himself to show favoritism; he 
must be willing to give as much time 
and care to one camper as another. In 
order to create such unity as might 
be desired, a counselor must have tw» 
basic traits; a genuine affection for his 
charges, and the ability to “lead, not 
drive.” If this feeling of belonging can 
be given to a camper, and if he can 
make good at camp, away from his 
home situation, and entirely on his 
own, his sense of security and his selt- 
confidence can be _ heightened im- 
measurably. 

2. A camper should acquire the 
feeling of brotherhood, and of gaining 
new friendships. Cooperation and mu- 
tual respect are involved in this process. 
A real accomplishment of group liv- 
ing would be to demonstrate the ad- 
vantages of “pulling together.” How- 
ever, the advantages of competition in 
building character should not be over- 
looked. 


A favorable atmosphere created by 
the counselor can cause the mutual 
respect and friendliness toward him to 
be transferred to the other campers. 
Prejudices and discriminations can be 
dealt a severe blow by the cabin group. 
Through living together and sharing 
experiences, campers can acquire under- 
standing and insight of. other’s prob- 
lems and tolerance toward other 
races and religions. 

3. A camper should come to feel 
that the cabin is his “home.” The 
cabin should be a place where he can 
be free of camp routine, where he 
can relax and do as he pleases, within, 
of course, the limits of non-destructive 
behavior. 

A camper is often forced to make 
a severe adjustment when he is placed 
in a camp situation. It is the couns- 
elor’s task to help him make that ad- 
justment successtully. He must fur- 
nish the affection, attention, and inter- 
est to which the boy is probably ac- 
customed. Without them, the camper is 
very likely to lose his sense of secur- 
ity, self-confidence, and peaceful state 
of mind. Indeed, he might become 
homesick, which is actually one phase 
of poor adjustment. 

It is important that the cabin is 
kept free as possible from unnecessary 
disturbance. Rough-housing, _ pillow 
hghts, and bed-jumping should be 
eliminated. A cabin which contains 
such elements soon ceases to be a de- 
sirable place tor a camper to call his 
home. Mutual responsibility for up- 
keep and cleaning does much toward 
lessening the desire of the campers 
to play havoc in the cabin. 

4. The camper should learn that 
when his behavior is determental to the 
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group, his actions receive, and deserve, 
reprimand. The camper is required to 
live under a different type of disci- 
pline than in his own home. This pro- 
vides him with a broader point of 
view and should, ideally, cause a 


change of his standards of conduct. 
Once more, in the case of discipline, 
the counselor plays an all-important 
role. It is the counselor’s responsibility 
to decide when discipline is required 
and how it is to be administered. Too 
much discipline is as bad as too little. 
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If the group life deteriorates into a 
purely disciplinary state, the opportun- 
ity for providing valuable living ex- 
periences is lost, along with the cabin’s 
unity, intent, and friendly home at- 
mosphere. 


Unreasonable need for discipline can 
be interpreted as a danger signal. It 
indicates that the counselor has either 
lost, or soon will lose, control of the 
group. While discipline is being ad- 
ministered to one camper, the rest are 
inevitably being neglected. Discipline 
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as a punishment defies generalizing, 
and the successful use of it can only 
be learned through experience, too 
often unfortunate. On the other hand, 
discipline as a state of order main- 
tained by training and control un- 
doubtedly has its advantages, though 
they are often over-emphasized. The 
best thing that can be said is that the 
camper does receive a different disci- 
pline than at home. He, therefore, 
exists in a different environment, which 
under ideal conditions, will change his 
outlook on his own standards of be- 
havior. 

3. The cabin group provides the 
opportunity to give campers mutual 
experiences in social living. The op- 
portunity is provided for each to con- 
tribute his own good qualities to the 
group, and to exchange information 
on cultural and environmental dif- 
ferences. 

This smaller group also provides an 
important place for a religious ex- 
perience at camp. In a cabin group, 
each child can be reached with a 
greater amount of effectiveness, and 
he can directly associate with what- 
ever services are offered. 

In all the aspects of helping an in- 
dividual attain a higher development 
of social maturity the cabin group 
plays a major roie. In the development 
of the feeling of brotherhood, the 
home feeling, self-discipline, or the 
more profound values, the competent 
cabin counselor plays an outstanding 
role. 
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By C. G. Paxson 


OM SAWYER on his ratt and 
the men on the Kon-Tiki will 
always have a_ popular following. 


Such stories appeal to the young in 
heart, those who are equipped with 
imagination and the desire for adven- 
ture. Campers only need counselors 
with enough “know how” to convert 
the idea into a reality—and a wonder- 
ful experience. As Camp Pocono en- 
courages original ideas, it was not 
long after the Kon-Tiki story became 
generally known before a couple oi 
fertile minds produced plans and a 
team of capable campers to carry 
them out. In a few days our cratt, 
complete with sail, fireplace and sleep- 
ing quarters, was ready for launch- 
ing, and with due ceremony was 
christened Po-Tik1. 

Starting with two matching canoes 
(aluminum 17 tooters) campers con- 
structed a 10 x 12 foot deck, formed 


to distribute the weight equally on 


the curved gunwhales of the two 
canoes. Planking %4 inch thick and 
from 4 to 6 inches wide was used 


and spaced apart for drainage. Sup- 
porting pieces were cut from 2 x 2s, 
as it is important to keep the deck 
light in weight. 

While the Po-Tiki was meant to be 
sailed, there are times when the best 
crew will need to resort to paddles. 
With this in mind tour hatches 24 x 24 
inches were cut out and hinged to the 
deck (two over each canoe) so that 
when they were opened the paddlers 
would have ample leg room. These 


hatches also served as entrance to 
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storage space below decks tor bed rolls, 
provisions and other gear. Of course, 
at night all hatches were closed to 
provide a flat surtace for the six sleep- 
ing bags under the canvas tent, which 
was securely lashed to rings along 
each side. 

Searching in our sail loft, we found 
some o!d rigging and selected a mast, 
boom, and a triangular sail which was 
cut down to fit and appropriately dec- 
orated. .An old oar, mounted in a re- 
movable socket at the stern, provided 
us with a rudder which was all that 
was needed to permit our craft to 
navigate the ] 4- 
mile lake. We always took along six 
canoe paddles should it be necessary 
to head into the wind, or to increase 
the cruising speed. The boom served a 


far reaches of our 


double purpose, for at night after 
the sail it was raised to 
proper level to provide a ridge pole 
tor the tent. An extra pole, cut the 
correct length, was carried on board 


was turled 


to support the aft end. 

A hungry crew must eat, and a 
couple of days “at sea” requires hoi 
food. Yes, just aft of the mast we con- 
structed a 24 x 24 inch square four 
inches deep and lined with asbestos. 
This was filled level with sand and 
served as a fireplace. Long hooks from 
the boom supported kettles over the 
fire at desired heights. Folding reflector 
ovens of our own design provided 
bread and pies. Fire hazard was neg- 
ligible with water all around us, and 
dish washing was a cinch. 

Should the be needed in 
camp, it is a simple matter to lift the 
lightweight deck after untying the 
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On A Budget 





four stay-ropes attached to the mast. 
The cratt is re-assembled by reversing 
the process and with four able men, 
this takes but a short time. 

The Po-Tiki was enjoyed — by 
campers of all ages seven to 
seventeen, as well as by the staff. It 
proved to be the safest craft of our 
whole fleet, as it just can’t capsize. 
There was always a new crew selected 


from 


and waiting to get out as soon as one 
crew returned, cleaned up and _ re- 
ported. Wherever she traveled she 
never failed to puzzle fishermen and 
other passing boats. 

The most interesting cruise resulted 
trom installing on board a two-way 
ship-to-shore short-wave radio giving 
us direct communication between our 
camp radio room and the Po-Tiki 
miles away. The conversation was 
broadcast to the assembled camp back 
home as though interviewing a crew 
ot explorers approaching a_ foreign 
shore. Curious strangers in passing 
boats were interviewed and asked to 
“say a few words” and in return were 
introduced to the international crew 
that was on board that day, a crew 
made up of representatives of six 
different countries. 

Our total cost was under $25.00 for 
the lumber and hardware. Mast, boom 
and sail can be made without difh- 
culty if you don't have them. I don't 
know of any $25.00 we have spent in 
the last 30 years that has added more 
to our program. The planning and 
building, the navigating and extended 
cruises of the Po-Tiki, all have pro- 
vided experiences that the boys will 
never forget. 
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The MIXES are MADE for Campers 


PPLE PIE by your camp fire at 
A night, hot biscuits for break- 
fast, cake for the lunch pack! A good 
reflector oven and an assortment of 
ready mixes can give you all this at 
camp for a minimum of effort, and 
you and your camp family will be 
smacking your lips and saying, “All 
this, and heaven too!” 

Nothing could be more perfectly de- 
signed for camps than the ready mixes. 
They are dehydrated to minimum 
weight, and all the ingredients are to- 
gether in the package except the liquid, 
which can come from any sate nearby 
source. No fancy implements are need- 
ed to stir them up—just the good old 
pan and spoon. 

And the oven? Carry alight reflector 
oven, and you can have pies, cakes, 
hot breads, etc., as well as baked fish, 
roast meat, and casseroles. You can 
find a good prepared mix for almost 
any baking your heart could desire. 

Anything can be baked in a reflec 
tor oven that can be baked at home. 
Any recipe can be used, and_ the 
chances are it will bake both faster 
and better beside the open fire. The 
infra-red light of the fire adds both 
better flavor and more durability to 
tood so baked. In all our experience, 
we have never had reflector-oven bak 
ing “tall,” though it’s exposed to 
plenty of jarring and temperature 
variation. Add to these good factors 
the element of keen outdoor appetites, 
and see how your baking hits home. 

Altitude is the only factor which 
may necessitate a variation in leavened 
recipes, but here too, the manutac- 
turers are equal to the occasion. At 
least two of the large manutacturers 
make high-altitude basic mixes for 
cakes and cookies, although it has 
been our experience that the regular 
biscuit mixes will work anywhere. 
High-altitude recipe books are obtain 
able from flour companies at your re- 
quest. You won't need to adjust any 
recipes or mixes until you're up over 
3,500 teet, and many mixes work out 
well far above that. 

Although reflector baking is an an- 
cient art, amazingly few modern camp- 
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ers realize how it is done. A light, col- 
lapsible, reflector oven can be carried 
in any kind of gear, backpack, mule- 
pack, or car-pack. All it needs to make 
it work is a good blazing camp fire. 
Conditions for good baking can be 
elaborated, but if you are not inter- 
ested in finesse, the whole setup for 
baking can be extremely simple. 
Reflector ovens bake by reflected 
heat; there is no storage of heat as 
there is in home ovens. The upper 
and lower backs of the oven are set at 
an angle to throw the heat from the 
hre down and up to the baking shelt 
in the middle. This heat is constantly 
escaping, so that it is necessary to 
keep a good fire throughout the bak- 
ing. The flame of the fire should be 
as high and wide as the front of the 
oven in order to keep the reflection 
even from top to bottom. Part of the 
baking is done by the infra-red light 


of the fire, which should therefore be 
kept blazing brightly. The heat in the 
oven can be controlled somewhat by 
controlling the size of the fire, but the 
easier and better way is to move the 
oven closer and farther away from a 
steady, hot fire. 


Tasty Tricks 


There are several tricks worth know- 
ing which improve the efficiency of 
your baking setup. When you have 
your own wood gathering to do, tt 
becomes highly important to make the 
most efficient use of what you gather. 
To obtain the most heat from the frre, 
back it with a sizable log, boulder, 
rock wall, or bank, so that the heat 
opposite the oven will also be thrown 
forward to help with reflection. Use 
hard woods for the fire when possible, 
for they produce more heat. Get ver- 
tical spread of your flames by leaning 
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Biscuits for break fastl—cooked to a turn over a backlog reflector fire in the woods 
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your wood up against the back wall, 
rather than piling the wood upon it- 
selt. 

For a high fire that will not tumble 
into the oven, try carrying 3 or 4 
twenty-inch pieces of small-diameter 
gaspipe. These can be driven in across 
the front of the fire 4 or 5 inches 
apart. On a beach where boulders or 
logs are not available, 2 parallel rows 
of pipes will hold a high, narrow fre. 
A second reflector oven opposite the 
first will throw the heat back. Another 
advantage of pipes is that all wood 
can be added at the top without 
smothering the heat. 

There is another old custom among 
camp bakers of setting the reflector 
oven up on stones beside the fire. 
There is good reason for this, especially 
with the low horizontal type oven. 
It sets the front opening of the oven 
up where it gets maximum exposure 
to the blazing part of the fire. This is 
important in equalizing the reflection 
above and below the baking shelf. 
Another way to gain the same advan- 
tage is to dig in a few inches for the 
fire bed, so that your oven, set on the 
ground, is high enough to take full 
advantage of the flames. 

It is important to understand, also, 
the nature of your baking shelf. If it 
is a series of rods or an open mesh of 
any kind, the bottom of your pan 1s 
the surface which must absorb the heat 
from below. With such shelves you 
will need to use black pans or else 
paint the bottoms of your pans black. 
A light colored pan will throw off 
heat, a black one absorb it. If the shelt 
is a solid sheet of aluminum or tin, 
paint it black underneath. If, however, 
your shelf is made of black sheet iron, 
it will absorb heat very satisfactorily, 
and any type of pan set on it will get 
plenty of heat from below, provided 
the fire is right. 

There are two schools of thought 
on whether reflector baking pans 
should have sides or be shallow. Our 
experience has been that anything will 
do. We have baked on everything 
trom the shelt itself to heavy sided 
pans. 

When the fire has a good, reliable 
start, set the oven beside it to begin 
warming while you mix your batter 
dough. When possible, use round pans 
tor baking, for they are easier to turn. 
Pull your oven back from the fire, just 
enough to put in the pan when ‘ready, 
then set it back before the fire, but 
not close enough for flames or smoke 
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The back wall and bright blaze make 
this a good fire for reflector baking. 


to get into the oven. Usually eight to 
twelve inches from the edge of the 
wood is about right. Watch the progress 
of baking from across the fire, or when 
that is not feasible, use a mirror or 
piece of polished metal to see inside 
the oven. As the baking progresses, 
regulate your fire or the position of the 
oven according to need. Use padded 
gloves or hot pads tor handling. 

The side of your pan next to the 
hire gets a double dose of heat, both 
direct and reflected, so you may need 
to give the pan a half turn for even 
browning. Cautiously pull the oven 
aside enough to turn the pan comfort- 
ably. Kitchen tongs or a pair of pliers 
help with this operation. Set the oven 
back in place with equal care and 
finish the baking. Bring on the coffee, 
gather round, and man, what eating! 

Drop-biscuit dough is especially use- 
ful for oven cooking when used as 
topping for meat pies or fruit pud- 
dings. For meat pie use thin gravy if 
you have it, white sauce if not. Stir 
into it chopped left-over or canned 
meat or fish. Heat the mixture to 
boiling, drop the dough by spoonfuls 
on the top, and place in the pre-heated 
oven. Bake till biscuits are browned 
and serve at once. 

In the same manner make the fruit 
pudding. Stewed fruit may be used, 
such as apples, berries, or dried fruit. 
Heated canned fruit is also good. With 
the cooked fruit at the boiling point. 
drop spoonfuls of dough over the top. 
Put a teaspoon of previously prepared 
sugar-butter-cinnamon mixture on top 
of each spoonful of dough, place the 
pan quickly in the hot oven, and bake 


Apple pie takes careful watching, but 


it makes “wonderful nice” eating. 





till biscuits are browned. Serve warm 
with cream or rich milk. 

Pies, cookies, cakes, mufhns, corn- 
bread, gingerbread, raised rolls and all 
the variations of each are available 
in easy-to-mix packages. Full instruc- 
tions are on the boxes, and no special 
kitchen implements are needed to mix 
them. It is well to try out the various 
mixes at home to find the ones you 
like and those to avoid. A cornbread 
that requires the addition of milk and 
eggs, for instance, may have much bet- 
ter favor and texture than others. And 
you won't need an egg beater to do it; 
just stir the egg and milk directly into 
the mix. Both eggs and milk can be 
procured dehydrated, if you must go 
light. 

Dehydrated fruits tor pies are obtain- 
able from stores everywhere: apples, 
peaches, apricots, raisins, even blue- 
berries can be had. One company puts 
out the entire material for an apple 
pie in one package, and it is delicious. 
Ready-mixed fillings for open pies of 
all kinds are yours for a song—cream, 
chocolate, butterscotch, coconut, etc. 

There are cake mixes which contain 
in one light package cake, icing, and 
paper cups in which to bake it. Whai 
more could you ask? One ardent camp 
chet came back from the High Sierras 
and told me he'd even had crepe suz 
ettes—canned, and heated in his reflec 
tor! Scout around. Watch grocery, del 
catessen, and shops. The 
items you like best can be ordered i' 
quantity for camps. There’s no gettin 
around it—the mixes are made fo 


gourmet 


campers. 
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Parents Are Important! 


If some people weren't parents, we 
wouldn't have any children to come 
to camp. If parents didn’t trust us, 
believe in us, and have faith in the 
camp, they wouldn't send their chil- 
dren to camp. So, it stands to reason 
that the interest and cooperation of 
parents is one of the most precious 
things a camp can have. Why is it, 
then, that some camps actually dis- 
like having parents come to camp even 
on visiting days. Some camps never 
do have visiting days. The parents 
only see the camp when they bring 
their children and when they come to 
take them home. Is there no advantage 
in having parents see the camp in 
operation; to feel that small 
things have been planned especially 
for them? Is there no advantage in 
their 
parents and pridefully show them the 
camp? Is there no advantage in coun- 


some 


having the campers plan_ tor 


selors and directors having the oppor- 
tunity to visit with the parents? 

You must remember that parents do 
worry—worry that their children will 
be lonely, won't eat, or will be afraid. 
It would sometimes seem that parents 
have a super-faith in us to leave their 
children and accept the fact that they 
cannot set eyes on them for a week or 
more. 


However, before parents are kept 
away from a camp, it might be a 
good idea to ask ourselves a_ few 
questions and tace a few facts. 

Can homesickness be better con- 
trolled or done away with by keeping 
parents out of camp? Do we know 
all the causes of homesickness and all 
the possible cures? 

Is the program in the camp really 
better when there are no visiting days? 

Can a visiting day be a springboard 
tor a good program? Does it suggest 
nature trails, a sing, special colors? 

Can we think of a way that a small 
committee of parents can work with a 
small committee of campers, on open- 
ing day, to plan what happens on the 
coming visiting day? Some _ parents 
and campers could serve as hosts. 

Have we ever thought that there 
might be a possibility that the better 
the program in a camp, the happier 
the staff, the less “trouble” visiting 
days might be? Think that one over! 

Anyway, think twice before you 
do away with visiting days and, there- 
by, cut off your best salesmen for the 
camp.—Camp Cues 
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UNSINKABLE BALSA WOOD FLOATS 
FOR FRESH OR SALT WATER 


Completely assembled, ready to place on water 


Never will you buy such value for so little money! 


25 person capacity, 10’ x 5’ x 12”. 
Approx. 300 Ibs. Gov’t. surplus. 
_. Limited quantity, order today. 


ONLY $20.00 





















50 person capacity, 12’ x 7’ x 15”. 
- Approx. 600 Ibs. A real buy at 


ONLY $32.50 


am -_ 





| Weather worn aboard ship, but never used. 
| Freight charges collect. Immediate shipment. 


Assortment of larger type rafts on display 
ALL SIZE TENTS ON HAND 


Write for free listing on all size electric generating plants 


| Send check or money order to 


ROCKAWAY SALES CO. 


Box 525C ° Route No. 6 ° Rockaway, New Jersey 


Free circular on war surplus bargains and camping equipment. 

















NOW is the Time to Install! 


roc. ww. S.. PAT. OF} 


AUTOMATIC 
INSECT CONTROL 


PATENTED 
UL APPROVED 
MADE IN U.S.A. 


The only really economical and 


effective method of controlling 


flies and other insects odors ! 


| 






ca : Guaranteed 
7a full 24 hour 


No more insecticides, insecticide bombs protection. 


or insecticide sprays! Fly-Master Aute QQ ..™ 
matic Insect Control is the answer to your — 
problems—proven by years of effective use by tens of 
thousands of satisfied buyers including camps, schools, you more than a million 
hospitals and Army and Navy installations. words! Write, wire or 
| phone for literature and 
_Fly-Master gives amazing control—works automatically name and address of 


and continuously merely by connecting to any AC or DC nearest distributor for 
_ outlet—-requires no labor is harmless to humans, ani- immediate installation be- 
mals and foodstuffs——and, is backed by a FIVE YEAR fore the height of the 
WRITTEN GUARANTEE! IT’S OFTEN COPIED BUT season. 

NEVER DUPLICATED! 


One actual test will tell 





The Genuine Fly-Master Automatic Insect Control is Manufactured Exclusively by 


REMINGTON PRODUCTS CORP. 





Pioneers in the Sale of Automatic Insect Control Units 
410 North Broad Street * Elizabeth 3, N. J. * Phone: Elizabeth 5-8075 


ONTRO 
association 





Get Rid of Your Unwanted Guests! 
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Practical suggestions on how to 


Teach Conservation to Campers 


ROGRAM SUGGESTIONS, not 
Pics: fine words, are needed to help 
camp directors, translate a sound idea 
into action. Conservation, a fairly new 
field of education in both schools and 
camps, is a “natural” for a camp pro- 
gram and requires no fundamental 
change in the program structure — 
just a new viewpoint. 

Camps and camp programs offer 
ideal situations and opportunities for 
accomplishing such teaching. The chil- 
dren are as close to the outdoors and 
nature as many of them may ever get. 
Here’s a chance to do an important 
and valuable teaching job, and the 
stage is all set. 

How can this job be done? One 
of the answers is to cultivate in all 
counselors the habit of being more 
observant of the world around them. 
They should utilize every chance to 
point out to campers the natural 
processes which surround them. Does 
the ground around the tents or cabins 
show signs of erosion? Every rain con- 
tributes to this eroded condition. How 
many paths in camp are “soup” after 
a shower? The soil there is so packed 
and lifeless that water cannot seep in. 

How many streams near camps run 
clear? If the streams come from woods, 
the trees and brush tie down the soil 
and slow down surface water runoff, 
while the forest floor absorbs immense 
amounts of water and then releases 
it slowly. 

Are trees along the edge of a road 
more densely leafed than those in the 
woods? Thinning of woods to improve 
tree crown and increase growth rate 
is a standard forest management pro- 
cedure. The counselors as well as the 
children are moving in the world of 
nature, but most of them miss many 
little observations which can start to 
give understanding of broader prob- 
lems, issues, management practices. 

Well-established nature study pro- 
grams in many camps offer another 
means of introducing conservation. 
In too many camps, though, nature 
study is an end in itself. Instead, it 
should be a tool—a means of build- 
ing foundations of facts on which 
broader aspects of wise management 
of resources later can be based. 


a2 


By Witson F. CLark 


How many nature-study courses ever 
mention, much less explore, the soil? 
How many teach any of the funda- 
mentals of forest management while 
making leaf collections or prints? Do 
not hire a specialist in soils, a forester, 
or a zoologist for this teaching job; 
leave them out of it unless their 
ability to understand and teach chil- 
dren predominates over their technical 
training. It is far more important 
that a nature counselor have an in- 
satiable curiosity, be able to observe 
critically, and be willing to explore 
and experiment along with campers. 

Here are some simple demonstra- 
tions which bring out various ideas 
fundamental to conservation. 
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What's in the Soil? Have the young- 
sters cut out a six-inch cube of soil, 
then sift it through screens of various 
sizes. In separate piles put stones, 
pebbles, fine soil, plant parts, earth- 
worms, beetles, spiders, and whatever 
else is found. An amazing number of 
piles will result. Comparing blocks 
of soil from different types of areas, 
such as woods and fields, will give a 
basis for understanding how ground 
cover affects soil, and will show that 
soil consists of more than first meets 
the eye. 


The Mud in Muddy Water. After 
a heavy rain, collect samples of water 
which is running off different areas, 
such as bare fields, sod fields, and 
woods. Let the jars stand overnight, 
then compare both the amounts and 
kinds of particles in the different 
layers which settle out. Most of the 
material will be fine soil, the particles 


that could support plant growth and 
were in the topsoil. Is plant cover 
necessary to hold soil on hillsides? 


Stum ping. Count the annual rings in 
a tree stump. This will tell the age 
of the tree when it was cut. Each 
annual ring is made of wide bands 
(spring wood) and bands 
(summer wood.) Thin rings tell of 
dry or crowded conditions; thick rings 
indicate good growing conditions. If 
you know when the tree was cut, date 
certain rings. Such a study will help 
to understand that it takes a long time 
to grow trees (a fact many people for- 
get.) 

A great deal of fun can be had 
through exploring with inexpensive 
thermometers, to find the hottest and 
coolest spots in the camp grounds. 
Temperature (as well as light and 
moisture) has a great deal to do with 
determining the kinds of plants and 
animals which will occur in different 
places. Understanding these physical 
characteristics of an environment will 
help lead to an understanding of vari- 
ous management practices. 
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These are only a few ideas to lend 
more significance to camp nature-study 
programs. Many more are given in 
the September, 1951, Cornell Rural 
School Leaflet, “Conservation: <A 
Handbook tor Teachers.” Copies may 
be obtained from Dr. E. L. Palmer, 


Dept. of Rural Education, Fernow 
Hall, Cornell, Ithaca, N. Y., for 20¢ 
each. Quantity prices on request. 


Camps have the opportunity to help 
youngsters better understand and ap- 
preciate. our natural resources and 
their wise use. Let’s hope that more 
and more will use that opportunity. 
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Improve waterfront facilities by 


ontrol of Algae 


HE VOICE on the telephone said, 

“Our lake which has always been 
nice and clear is full of “seaweed” this 
summer. What can we do about it?” 
I recognized it as that of a camp 
director friend whose camp is located 
on an old mill pond. His problem :s 
a common one particularly for camps 
whose swimming areas are artificial 
lakes or ponds built by damming 
small streams. Generally, these areas 
are better places for fish to be swim- 
ming than human beings, for they 
lack sufficient turn-over of fresh water 
to keep them in good condition all 
through the year. 

The “seaweed” my friend was talk- 
ing about is properly known as algae, 
small aquatic p!ants of which there 
are many different kinds. Some cause 
a greenish scum on the water and 
others grow as long, trailing plants 
which float in dense masses. Neither 
adds to the pleasure of swimming. 
These and other algae grow best in 
sunny, quiet water and are seldom 
found in large lakes where they are 
distributed by currents and waves. 

The sudden appearance of large 
quantities of algae in lakes or ponds 
that have been reasonably clear in 
other seasons may be due first, to a 
dry summer so that stream or springs 
which supply the lake are diminished 
in flow. Second, this condition in sum- 
mer may have been preceded by un- 
usually heavy raintalls in the spring 
which have washed fertilizer trom 
farmers’ fields or just unusual quanti- 
ties of soil into the lake or pond. Algae 
may also be a warning that the water 
is polluted by sewage, another com- 
mon fertilizer which stimulates its ex- 
cessive growth. 

The algae have a very short life 
and as they die they float on the sur- 
face of the water. Here they are blown 
about by the wind, generally accumu- 
lating on the shore and in bays. Often 
they will cover an entire camp swim- 
ming area with a sticky, smelly scum. 
It gets into the ears, noses and throats 
of swimmers and its mere unp‘easant- 
ness may not be the worst of its effect 
on the campers. 
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By JuLiAN H. SaLomon, 
Camp Consultant 


Algae can be controlled to a limited 
degree by treating the water with cop- 
per sulphate in a solution ot 0.12 to 0.5 
parts per million (12 ounces to 4 lbs 
per milion gallons of water). An en- 
gineer can easily compute the volume 
of your lake if you can tell him its 
area and average depth. It is important 
to make this computation fairly ac- 
curately for too much of the poison 
will kill fish as well as algae. Because 
of this danger some states require per- 
mission of the State Conservation De- 
partment betore copper sulphates 
used. If the copper su!phate is used 
just before the bloom of algae is at its 
peak, it may he!p prevent offensive 
algae production. Ponds generally have 
two main blooming periods; spring 
and fall. There are many different 
species of algae, however, so heavy 
“blooms” may occur at other times. 

It is these different species which 
also account for the frequent failure 
of the copper sulphate treatment. Some 
species require a heavier solution than 
others while still ochers seem entirely 
unaffected. Copper sulphate’s ability to 
kill also depends on the temperature, 
hardness of the water and the amount 
of carbon dioxide. 

The copper sulphate may be p!aced 
in a cloth bag and spread about the 
lake by dragging it behind a boat or 
it can be applied dry with a garden 
duster. It is a!so possible to dissolve it 
in water and apply it with a garden 
spray or sprinkler. 

It sometimes happens that when 
large quantities of algae are destroyed 
by copper sulphate their decomposition 
may kill all the fish in the pond even 
though the solution used was not 
heavy enough to do this by itself. 
Also the decaying algae may produce 
a worse stench than existed before. 
This makes it desirable to use copper 
sulphate to prevent the blooms rather 
than to destroy the large quantities of 
algae after they appear. 

Another effective and economical 
method for the control of algae, ex- 
plained in Government Fishery Leaflet 
++ 344, is the use of sodium arsenite. 
During the warm summer months, 


4.0 parts per million (p.p.m.) will kill 
even the most dense growths of sub- 
mersed aquatic plants in both hard 
and soft water. Sodium arsenite has 
a wide margin of safety as a hazard 
to fish, since about 11 to 12 p.p.m. are 
required to kill fish. As true in the 
use of copper sulphate, the rapid de- 
composition of dense vegetation may 
destroy fish. In ponds in midsummer, 
the critical period for fish occurs 
about two or three days after treat- 
ment when the decaying plants use 
up the oxygen necessary for fish. In 
ponds with supply pipes, a moderate 


amount of fresh water can be turned 


in after two or three days. In ponds 
without an inflow, it is recommended 
that only a section of the pond be 
treated at one time, up to one-half of 
the total area of the pond. The con- 
gregation of fish along the shoreline 
or at the surface is an early sign of 
oxygen depletion. A pump of 200 
gal‘ons per minute or more capacity 
can be used for emergency purposes 
in aerating water where there is no 
inflow. 

Sodium arsenite is sold as a brown 
or greenish syrupy liquid or as a 
greyish powder. One gallon of liquid 
in 64,080 cubic feet of water will yield 
| p.p.m. as arsenious oxide, by weight. 
A maximum of 4 p.p.m. or 1 gallon 
in 16,020 cubic feet of water is used 
for the control of submersed aquatic 
p-ants in fishponds and 2.5 p.p.m. (1 
gallon in 25,632 cubic feet of water) 
wil generally give good results if the 
weeds are not too dense. 

Powdered sodium arsenite is used at 
the same rate. 5.3 pounds of the 
powdered sodium arsenite (75 per- 
cent as AsoOs3) is required to yield 
1 p.p.m. in 64,080 cubic feet of water. 
Therefore, a maximum of about 2 
pounds of sodium arsenite for each 
64,080 cubic feet of water (4.0 p.p.m.) 
would be required for the control of 
submersed p.ants. At 2.5 p.p.m., 13 
pounds 4 ounces of the powdered 
sodium arsenite are added to each 64,- 
080 cubic feet of pond water. 

The simplest method of application 
of both powdered and liquid sodium 
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Address—July and August . 


rsoualized PLAYHATS 


“for campers Yana ca the Suu needs” 


Magnolia 


The PLAYHATS CO., Box 68, Revere 51, Mass. 


The MAGNOLIA—A jaunty, nicely 
tailored crew hat of fine quality twill. 
Red-white, navy-white, forest green- 
white; also solid red, navy, green, 
white, pale blue denim, and plaid. 

The ADMIRAL—A new model visor 
cap in twill. Solid red, navy, white, 
tan, pale blue denim, and plaid. 

Sizes: small, medium and large. 

YOUR CAMP NAME embroidered 
on every hat. Use as official hat or 
place in camp store. Proven popularity! 
Price to camps: $10.80 per doz. Send 


for sample (enclose 50c for handling). Admiral 





293 Commercial St., Provincetown, Mass. 








NOW sarewayY TOILETS 
GIVE MODERN SANITATION TO 


ANY CAMP 


Gleaming 


vitreous 


simple to clean— 
eliminate odors, rats, 
disease germs and 


poison chemicals. 


One Quart Flush Toilet 9 


BRINGS 


flush toilets 


WHITE 





HOME SANITATION TO THE CAMP 


SAFEWAY requires limited drainage fields—-saves water—often enough 
in limited time to pay for installation. Flush, pressure-—or gravity oper- 
ation. SAFEWAY is free from mechanical difficulties. 


“Your | at. 
to our sanitary problem.” 


“It wasn't 
of trouble. 


WHAT USERS SAY 


SAFEWAY Flush Toilets have been a perfect solution 
‘Director of “Y" Camp. 


until we installed your SAFEWAY have we been out 


‘Tourist Camp Operator 


“SAFEWAY has completely solved our drainage trouble. Every- 


body admires beautiful toilets.” 


Village Park Director 


SAFEWAY SANITATION CAMP SPECIALISTS 


SS 


SAFEWAY 


75 Argyle Road 


Lewis Shafer, Sanitation Engineer 


Mail coupon today for descriptive literature 


<a i, email, eal, LL TF TT mt eee cn — 


SANITATION, 


Please send descriptive literature to: 


TO TLS PROC TIE RT ED a 
Rn: «een aes ananeseauaciiaiaialaunnnmenmasnabeiensalapeildeniainudaipeaseneeteleteiis 
i ontecisdialcceenasinieiaiethitcinwemensenesietiapenucitasaininsetuntieani ee Se eicincciistaslliabsciciitecsnsiecuiiss 
Bi i Bi SI i serievesciscrescrenninesssensessins es NE IE cai ccncrecncniinapiitanmtomimptonniins 
Nature of drainage soil................ a ee average workable 
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arsenite is by distribution from an un- 
painted tub placed in a boat. The 
sodium arsenite is diluted or dissolved 
in water and stirred thoroughly. Use 
rubber gloves when mixing to avoid 
getting the solution in open cuts. Pro- 
tective covering may be used to avoid 
damage to clothes. Broadcast the 
sodium arsenite from the tub with 
long-handled, enamelled dipper. With 
practice, the sodium arsenite solution 
may be distributed in almost a spray- 
droptet size by giving a quick jerk to 
the dipper handle. While this method 
serves well small ponds up to an 
acre in area, it is not as thorough 
spraying at 40 to 60 pounds pressure 
with a pneumatic tank and spraying 
apparatus. In larger ponds, a_ tree 
sprayer and pressure tank are recom- 
mended. 

Cattle and other grazing animals 
should be excluded from the pond 
area for at least a week after spraying. 
Special care should be taken to prevent 
spilling of the concentrated solution 
on weeds where grazing may occur. 

Perhaps the best thing we can do 
at present is to use special care betore 
we build any more artificial lakes for 
campers to swim in. Certainly care. 
tul studies of stream flow should be 
made before dams are built so there 
will be some assurance that enough 
water will flow through the lake or 
pond at all times of the year, but 
particularly in July and August when 
camp Is in session. 

The American Public Health As- 
sociation has established a standard 
tor artificial lakes and pools that states, 
“It is probably fair to say that less 
than 500 gallons per bather per day 
is too small a diluting volume with- 
out disinfection.” Five hundred gal- 
lons per day per bather is a lot of 
water tor a camp with a capacity of 
100—50,000 gallons to be exact! So 
betore the dam is built have an en- 
gineer measure the stream flow in 
mid-summer. Then if the 50,000 gal- 
lons isn't there, look for another site 
or plan to use a modern swimming 
pool with recirculation and filtration. 

There is no safe and dependable 
way to make an artificial lake or pond 
entirely safe by ch‘orination nor wiil 
chlorine solve the algae problem. So 
the only way to be sure of safe and 
pleasant swimminy is to choose a water 
area whose volume or flow through 
and turnover is large enough to keep 
the water always in good condition. 
It’s either that or a modern pool, or 
misery, danger and Algae! 
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Camp programs should include 


First Aid Training 


HE SPECIFIC benefits of a first 

aid program bear somewhat and 
often protoundly upon the basic and 
vital aspects of the total camp situation. 
First aid training for staff and campers 
will not only contribute to the safety of 
campers during the summer but will 
also have a long-term effect in develop- 
ing accident awareness and ability to 
give emergency care to the injured. 





2 
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American Red Cross 


The primary objective of first-aid 
teaching is the prevention of accidents. 
In a first-aid course the individual 
learns what injuries accidents can in- 
flict on the human body; he learns 
causes, prevention, symptoms, and first- 
aid care for these injuries. As a result 
he becomes more aware of potential 
hazards and is less likely to be acci- 
dentally injured. While this is an ob- 
lique approach to satety education, it 
is a powerful one which has favorable 
and enduring effects on attitudes to- 
ward safety and health education. Ex- 
perience in industry, where controlled 
studies have been made, indicates that 
first-aid training is probably the most 
effective single medium of bringing 
about a reduction in accidents. 

The significance of this result com- 
pels serious reflection when it 1s re- 
alized that accidents are the leading 
cause of death among children in the 
United States, and the fourth leading 
cause of death among all ages. 

The other major objective of first- 
aid education is to prepare persons to 
give proper emergency care to accident 
victims. If injuries do occur in camp 
they will receive better, faster and 
calmer care, when counselors and camp- 
ers have had first aid training. The 
immediate care, given within the first 
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tew seconds alter an injury occurs, 
may mean the difference between life 
and death, or at least between satis- 
tactory eventual recovery and_ pro- 
longed illness or disability. First-aid- 
trained persons present will be able 
to give the best possible care until 
medical attention is available. 

Putting a first aid program into 
effect is not difficult. The following 
p-an is offered to camp directors. Any 
ot these steps should help some. All 
ot them together will accomplish the 
optimum. 

|. The camp owner or director 
should enroll in a first-aid course so 
that he will gain the intimate knowl- 
edge of the subject necessary to follow 
through effectively and convincingly. 
First-aid courses are available through- 
out the year at local Red Cross chap- 
ters. There is no charge to enrollees 
for this instruction. 

The camp director should recom- 
mend that all members of his staff also 
complete a first-aid course during the 
winter or spring. As new counselors 
are hired they should be requested to 
complete first-aid training prior to the 
opening of camp. Counselors attending 
the Red Cross National Aquatic Schooi 
will receive such training. 

3. The camp director should select 
trom among his mature and more per- 
manent staff members one or more 
who are outstanding teachers and in- 
spiring as leaders and ask them to 
complete training as instructors. 

4. As early as possible after opening 
ot camp, one of the first-aid instructors 
should conduct classes for counselors 
and other camp employees who were 
not able to complete a course before 
camp opening. 

5. The most carefully chosen in- 
structor should conduct classes in first 
aid for all campers ages 12 and up. 
Such a course can be fitted into the 
total camp program without interfer- 
ing with traditional camp activities. A 
good instructor will be able to make 
the course interesting and popular by 
applying it to actual conditions ot 
camping lite such as hikes, mountain 
climbing and canoe trips. Some of his 
teaching might even be done during 
these actual activities. This is also a 
good rainy-day project. 


By JosepH L. Hasenrvus 


Campers from 12 to 14 years old are 
eligible for the Junior First Aid course, 
which is 15 hours in length and for 
which the First Aid Textbook for 
Juniors is used. Campers 15 years and 
older may be enrolled in the Standard 
First Aid course which is 22 hours in 
length, including special material on 
mass casualty situations related to civil 
defense planning. The First Aid Text- 
book and Civil Defense Supplement to 
the text are used in this course. The 
Red Cross issues certificates for suc- 
cessful completion of courses taught by 


authorized instructors. 


6. While youngsters under 12 are 
not old enough for the details and 
complexities of the planned course, 
much valuable instruction may be 
given to them in small doses. Two or 
more divisions may be wise for them, 
depending on the age range. The 
skilled instructor will know how to 
make the information interesting, how 
to simplify, how much detail to elim- 
inate and how to gauge his teaching 





American Red Cross 


according to the receptiveness and re- 
sponse of his group. 

Some of the above recommendations 
may prove difficult to apply in short- 
term camps, but every camp should 
fit first-aid training into its schedule as 
much as possible. 

Complete information on courses 
available, instructor training, and 
other services offered to camps may be 
obtained from local Red Cross chapters 
or from the director of first aid and 
water safety in one of the four area 
ofices of the American Red Cross. 
These are located in Alexandria, Va.; 
Atlanta, Ga.: St. Louis, Mo., and San 
Francisco, Calit. 
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help make their HANDS 
MORE CREATIVE with 
x-acto Knives and Tools 


X-acto precision knives and tools give untrained 
hands the confidence that makes them creative. 
X-acto originates attractive handicraft projects 
... goals easily accomplished. The finished prod- 
uct gives the pride of achievement that comes 
only with doing something well with the hands. 
For your campers’ activities... boat whittling, 
model airplanes, woodcarving, leathercraft 
model railroads or any other handicraft . . . 
select ‘‘designed-for-the-job’’ X-acto knives, tools 
and handicraft kits. X-acto offers the complete 
line of handicraft knives, interchangeable 
blades, tools and attractive kits. 


From 25¢ to $30.—at dealers everywhere 


—or contact your jobber. 





No. 82 X-ACTO KNIFE CHEST —$4:20 


Send 10¢ to cover postage 
for our new illustrated 
28-page Catalog. 






X-acto Crescent Products Co., Inc. 
440 Fourth Avenue, New York 16, New York 
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Newer Methods of Resuscitation 


HE SCHAEFER prone pressure 
method of artificial respiration 
has been standard in the United States 
for more than a_ generation. This 
method is easily taught and has been 
responsible for saving many lives but 
found that there are 
better methods. These 
methods are considered more _ eftfec- 
tive in the amount of air exchanged. 
The Red Cross, Boy and Girl Scouts, 
Camp Fire Girls, YMCA, and many 
other organizations are adopting the 
newer methods which are described: 
Back-Pressure Arm Lift Method 
General Instructions: Remember that 
time is of prime importance. Get 
started at once, don’t wait for help 
or to move the patient. Put the person 
in a prone position, head turned to 


research has 
newer and 
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5. Rock forward again, placing the 
victim’s arms on the ground and 
sliding your hands down the arms and 
back until they come to rest again at 
the proper pressure point. | 

6. Repeat the cycle rhythmically at 
a rate of 10 to 12 complete cycles per 
minute. Each phase of the cycle should 
take about 144 seconds. The rocking 
motion he!ps to keep a steady rhythm. 
Your position may be changed from 
one knee to the other or to both dur- 
ing the operation but it should be done 
without breaking the rhythm. 


Back-Pressure Hip-Lift Method 
Carry out the general instructions. 
1. Place one knee on the ground 

beside the subject’s hip. Straddle him 

and place the other foot on the ground 
near the other hip. 

2. Place your hands on the subject’s 
back just below the shoulder blades 
with the thumbs about two _ inches 
apart along the spine. Lean forward 
with your elbows straight, to let the 
weight of the upper part of your body 
put a steady gentle pressure on the 
victim’s back. 

3. Release the pressure quickly but 
without any extra push at the release. 

4. Place your hands under the sub- 
ject’s hip bones where they touch the 
ground—not under the waist—and lift 


First and last steps of Back-Pressure Arm-lift Method. 


one side and the cheek resting on the 
hands, or one hand. Open the mouth 
and sweep your finger through to pull 
the tongue forward and remove any 
obstruction. 

1. Kneel at the head of the victim 
on one or both knees. 

2. Place your hands on the victim's 
back just below the shoulder blades 
and rock forward to exert a steady, 
gentle pressure on the back to force 
air out of the lungs. Keep your el- 
bows straight and let the weight ot 
the upper part of your body do the 
work. 

3. Release the pressure quickly but 
without any extra push at the release. 

4. Rock backward, running your 
hands along the victim’s back and 
arms till you pick up his arms at a 
point just above the elbows. Con- 
tinue rocking back, taking the arms 
upward and toward you. Use just 
enough effort to feel resistance and 
tension in the victim’s arms. This 
lifts and expands the chest to permit 
air to enter. 





American Red Cross 





the hips vertically about 4 to 6 inches. 

5. Gently lower the hips. 

6. Repeat the cycle 10 to 12 times per 
minute. It is possible to change knees 
but do not break the regular rhythm. 

7. Something under the hips to give 
a better and easier grip is a help with 
this method. If a belt, towel or similar 
object is available, use it but do not 
waste time looking for something. Do 
not put such an object under the 
waist; it must be under the hips. 
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AMP CLEVELAND, owned by 
C the City of Cieveland, recently 
concluded it fourth successful season. 
Built in WPA days and located on a 
beautiful, wooded l6-acre tract just 
1-Y, miles from the city limits, it 
affords many attractive opportunities 
found at many of the best private 
camps. There are 10 clean, comfortable 
cabins; a huge dining hall and kitchen; 
spacious recreation hall, dispensary, 
ball fields, crafts shop and best of all, 
a splendid swimming pool 202 feet 
long and 150 feet wide. 

Prior to this program, however, the 
city had a meager camping program. 
E. P. Lewandowski, city commissioner 
of welfare institutions who had gen- 
eral jurisdiction over the property, 
was dissatished with the recruiting 
and referral procedures under which 
children of relief clients were the only 
users of the camp. He felt the camp 
program also fell far short of stand- 
ards. 

Then in 1947, stimulated by Mr. 
Lewandowski, a committee of the 
Group Work Council of the Welfare 
Federation of Cleveland came up with 
a suggestion. With the closing of sev- 
eral settlement-house and church-con- 
nected camps in recent years, this com- 
mittee had witnessed the decline of 
camping opportunities for Cleveland’s 
less-privileged children. These closings 
resulted from a variety of causes — 
physical deterioration of buildings dur- 
ing the war period to the point where 
it was too expensive to rehabilitate 
them; a radical realignment of ser- 
vices and administrative structure of 
three long-established settlements; sale 
of some camp sites, and other factors. 
The committee suggested that Camp 
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Cleveland be opened to children re- 
ferred by the settlements which did 
not have camps of their own (plus a 
few other social agencies,) and that it 
be operated jointly by the city and 
these private agencies. 

To the everlasting credit ot Cleve- 
land’s public officials and members ot 
the City Council, the plan was ac- 
cepted. The committee, expanded to 
include additional representatives of 
the City Department of Health and 
Welfare, proceeded to work out the 
details of the camp. 


In the fourth season a total of 450 
boys and girls, 8 to 13 years old, at- 
tended Camp Cleveland for periods 
of two weeks each. Referred princi- 
pally by four settlements, Friendly Inn, 
University Settlement, Merrick House 
and East End Neighborhood House, 
these children were of many racial and 
backgrounds. They came 
from families which could not afford 
to send them to a private or even 
most organization camps. There is no 
charge for the camping period at 
Camp Cleveland except a $1 transpor- 
tation fee. 


religious 


Activities are similar to those at any 
other well-supervised camp. Swimming, 
hikes, nature lore, games and other 
outdoor fun are interspersed with 
craft work, story hours, and indoor 
stunt programs to provide a variety 
of experiences for these youngsters, 
most of whom have never betore been 
to camp. 


Last year’s camp director was David 
M. Austin, former program director 
at University Settlement. He was as- 
sisted by a staff of 21 program direc- 
tors, teachers and counselors, and Miss 


Cleveland conducts a successful 






Cam 


By RicHarp P. OvERMYER 


Margaret M. Walsh, consultant dieti- 
tian on the staff of the Cleveland Wel- 
tare Federation. 

The entire project is supervised by 
E. L. Worthington, director of health 
and welfare for the city of Cleveland, 
and the four settlement houses through 
the Camp Cleveland Committee. Mr. 
Lewandowski is chairman and John 
H. Jones, associate secretary of the 
Group Work Council, is secretary. The 
budget for the 1951 season was $21,- 
531. The city supplied food, mainte- 
nance, craft and athletic equipment, 
in addition to furnishing the camp 
site. The four settlements provided 
one program director and the coun- 
selor staff. The camp director, ap- 
pointed by the camp committee, is in 
the employ of the city of Cleveland. 
The remainder of the staff is appointed 
by the director under the supervision 
of the committee. 

In the words of Edward D. Lynde, 
executive secretary of the Welfare 
Federation: “Camp Cleveland is a 
shining example of how great gains 
can be achieved when people of good 
will get together on a project. In this, 
legal difficulties over use of city prop- 
erty, political feelings, and other haz- 
ardous obstacles were overcome because 
the public officials of Cleveland saw 
the need and were willing to work 
toward a solution. 

“This very gratifying experiment not 
only has given many hundreds of 
Cleveland youngsters a chance for a 
splendid camp experience which thev 
would not otherwise have received, but 
it has also demonstrated again that in 
a democracy, we work and plan to- 
gether for the benefit of the entire 
community.” 
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CAMP 


WATER TREATMENT CHEMICALS 


SWIMMING POOLS ...and... LAKES 








ALGAEGONE LIQUID 


An efficient means of keeping 
swimming pools and lakes free 
of algae and other disagreeable 
underwater vegetation. Economi- 
cal, non-irritating to the skin. 





LAKE WEED KILLER 
(Concentrate) 


Controls and clears lakes, ponds 
and pools of water weed — larvae 
water film — algae, etc. Com- 
pletely concentrated. Use '% gal. 


Campers will love 


Pet Rabbits 


Many camps do not realize the 
place pets can play in a camp program. 
Rabbits are pets that can be easily 
obtained and kept. There is usually 
someone near camp who raises rab- 
bits and would be willing to lend 
some to the camp and who, perhaps, 
might even supply the necessary 
hutches and information on care. 


Will not corrode metal or tile. to each acre of water surface. 
are Say eeereee eee ne + CORES eDeenee There are many kinds of rabbits 


but the most prevelant are New Zea- 
lands—the large, white Easter Bunnies. 
They are not as wild as some and can 
be handled with a margin of safety 
but it might be kept in mind that even 


























SWASH 


Whenever you empty the pool, 
you should clean it. Swash is a 
general cleanser for swimming 
pools. Cleans dirt, grease, slime 
from the sides and bottom of 


CAMP AQUACHLOR LIQUID 


A liquid chlorine compound 
containing 15% active chlorine 
when packed. Instant solubility. 
Low cost. Non-irritating. For 
drinking water and swimming 




















pool use. Double filtered for your your pool. Whenever you fill — ‘tions « , : 
protection. ‘1 gallon jugs, 4 to the your pool, use Swash to clean it the gentlest — inflict a bad bite or 
case — 5 gallon carboys. first. 50-100.300 Ib. sizes. deep scratches if thev are improperly 
handled. 
OTHER POOL CHEMICALS 


Sal Soda 
Ortho Tolidine Liquid 
Bromthymol Blue 


Copper Sulphate 
Swimming Pool Crystals 
Algaegone Crystals 


Soda Ash Phenol Red 
Alum Lump Ortho Tolidine Testing Kits 
H TH Pittchlor 


CAMP CHEMICAL CO., INC. 


Largest manufacturers of sanitation chemicals specializing in camps. 
SECOND AVENUE and 13th STREET BROOKLYN 15, NEW YORK 
Phene: HYacinth 9-1000 














TEELA-WOOKET CAMPS ANNOUNCE 


Counsellor Training Courses in Equitation, Archery, and Dance 


June 26th to July 2nd August 30th to September 13th 





For details regarding Equitation, — For details regarding Archery and 
Write Dance—W rite 

C. A. Roys, Mrs. E. B. Miller, 

60 Ordway Road 450C West 24th St., 


Wellesley Hills, Mass. New York, New York 


Rabbits must never be picked up 
by their ears. Small ones should be 
carried as a cat carries kittens, by the 
scruff of the neck. Take a handful of 
hide and fur in one hand and place 
the other hand under the rabbit's 
rear. If they are handled in this way 
no harm can come to either the rabbit 
or the handler. 

A properly designed and made 
hutch should be placed in the shade 
where the rabbits can be kept cool. 
If the hutch has an open front, the 
campers can watch the rabbits with- 
out disturbing them. The campers 
should be responsible for keeping the 
hutch clean. 

Rabbit pellets, available at teed 
dealers, are all that they need to keep 
healthy. No green material, not even 
grass, should be fed tame rabbits. 
They should have plenty of clean 
water.—Frank Gehr. 




















COPPER BRACELET , 
BLANKS 


5” - ie”. 5” - %”. 6” - hw! 6” ¥ 1%”, 
6” x 142”, 6” x 2”....all © $1.25 per lb. 


COSTUME JEWELRY 


Make attractive pins, earrings, bracelets 
and chokers from our large selection of 
stones and settings in rhinestones. 
Easily adaptable to children’s camps. 
Send 9c in stamps for catalog. 





CO 





METAL ROW BOATS 


ONLY LIMITED QUANTITY AVAILABLE | 











. Cheaper than Wood. 

. Will last longer. 

. Easier to Maintain. 

. Non-Sinkable. 

5. Withstands hard usage. 


12 and 14 foot. 


& CD = 


Write for prices. 








WM. J. ORKIN, INC. 
373 Washington Street 


Boston 8, Massachusetts Jremery /anitary /urpry ano /peciacty Co 
26 East 132"/t., New York 3, N.Y. 


SANCO EQUIPMENT CO. 
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ACA NEWS 





Herb Sweet, ACA President, Stresses 
Importance of Conservation In Camp 


ITH and 

\X) camps coast 

spreading canvas, repairing cabins, and 
doing the annual pre-camp clean-up, 
all in preparation for thousands of ad- 
venturous youngsters, are all as 
busy as we can be. Yet, we have an 


budding, 


coast to 


SUMMER 
from 


we 


ever increasing responsibility which we 
should take time to think over before 
opens each summer. In this 
spectator age, where children all 
through the winter watch TV, go to 


camp 


the movies, listen to the radio, and 
buy tickets to this and that, compara- 
tively few have the opportunity to par- 
ticipate in any out-oi-door activities. 

Summer Camps during the vaca- 
tion months, and more recently School 
Camps throughout the year, offer a 
field laboratory for first experiences in 
the open. With fewer and fewer boys 
and girls having an opportunity to 
spend the summer with grandparents 
at the farm, parents are turning more 
and more to camps to fill this impor- 
tant part of a child’s education. Young 
people should have the experience of 
living in a natural environment with 
pioneer type activities, simple dress, 
chores, and a program rich wih wood- 
craft, to learn the fundamentals ot 
social responsibility in the true Ameri- 
can tradition. 


The “feel” of the woods, experienced 
through sight, sound, and taste, will 
develop) a natural conservationist, 
rather than a book “larned” nature 
lover who certainly can not have a 
“built in” appreciation. Camp directors 
and counselors must recognize that 
good camping has a great responsibil- 
ity and a challenge in teaching the 
basic relationship of conservation to 
human welfare. 

Every camp can be set aside as a 
wild-life sanctuary, where good con- 
servation procedures are practiced all 
year round. Camp nature programs can 
include gardens of vegetables, table 
Howers, wild flower areas, and even 
bog gardens. 

A well planned nature program 
should include plantings of native ma- 
terials to always insure crops of useful 
barks, wood, grasses, reeds, and vines 
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for camp crafts. Keeping a balance of 
plants in the camp area is as impor- 
tant as the craft itselt. 





Hlerb Sweet, formerly senior. vice- 
president of ACA, has been serving as 
president of the organization since 1ll- 
ness forced the resignation of Elmer 
Ott. Before he assumed this position 
in the ACA, Herb had served as Presi- 
dent of the Indiana Section and as 
National Chairman of the Day Camp 
Committee. In addition to his ACA 
activities, Herb is well known to 
Camping Magazine readers for his 


monthly feature, Try It. 


As many safe pets as possible should 
live in the camp area too, for there 
is no better way tor children to learn 
life’s functions than through the care 
of pets. Every camp can have bantams, 
rabbits, kittens, pigeons, a piglet, a 
calt, or a lamb. 

Last, but not least, every camp can 
have an indoor and outdoor museum 
which will serve as a center for all 
nature activities. Nature reference 
books, tools, cages, and_ collecting 
materials will always be in one loca- 
tion for immediate use. 


The new booklet “Conservation In 
Camping” published by the Soil Con- 
servation Service should be in your 
hands soon. This booklet will be most 
helpful to camp administrators in im- 
proving their nature program. Let’s 
get to work on Conservation—NOW! 


ee Oe 
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ACA Aids Effort to 


Preserve Forest 


Jay H. Price, Forest Service regional 
forester at Milwaukee, announced the 
receipt of assurances trom Washington 
that Department of Justice authorities 
are giving prompt attention to the evi 
dence of violations ct the President's 
airspace reservation over the roadless 
areas of the Superior Nationa! Forest 
in Minnesota. 


The airspace reservation, is one of a 
series of actions taken over the past 
quarter-century to maintain as tar as 
possible the primitive — recreational! 
values of the lakes and other cance 
waters of the northern portion of the 
Superior National Forest. 


Innumerable camps in the mid-west 
use this splendid primitive area for 
extensive tripping. ACA has been in 
the vanguard of the sportsmen’s and 
other outdoor groups that have actively 
supported: this airspace reservation 
legislation in Congress. 





YMCA Sponsoring 
International Camp 


The International Committee of the 
YMCA, in cooperation with the Na- 
tional Council of the YMCA’s of the 
United States, is sponsoring an Inter- 
national Camp to be held at Camp 
Orkila on Puget Sound in 1953. Camp 
Orkila is the boys’ camp of the Seattle 
YMCA. 


Present pians call for a ten day 
operation with a total camp of 100. 
One-half of the campers will be trom 
foreign countries and one-half from 
the United States. The actual dates 
would be late July and early August 
of 1953. 


It is not intended that this camp 
should be a training camp for leaders 
who would return to their native coun- 
try to teach American camping meth- 
ods. The hope is rather, that it will be 
a completely democratic setting in 
which all delegates, both toreign and 
American, would be contributing to 
each other trom their native cultures. 
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ACA NEWS 





ACA Executive Director Addresses 





Many leading authorities in outdoor 
education and school camping as- 
sembled at Southern Illinois Univer- 
sity Friday and Saturday, March 21- 
22, to participate in an Outdoor Ed- 
ucation conference sponsored by SIU 
and the Educational Council of 100. 
Purpose of the conference was to in- 
vestigate the possibilities for extend- 
ing outdoor education in Southern 
I}linois. 

Participants in the program shown 


Outdoor Education Conference 


ee 





we, 


Bill Lyons Photo 


above are, left to right, Dr. A. H. Wy- 
man, executive director, Park and Play- 
ground Association, St. Louis; Paul 
Grigsby, superintendent of schools, 
Granite City; Dr. L. B. Sharp, execu- 
tive director, Outdoor Education As- 
sociation, New York; Professor Reynold 
Carlson, Indiana University; and Dr. 
W. H. Freeberg, Southern Illinois 
University. Dr. Gerald P. Burns, 
national executive director of ACA, 
was a featured speaker. 


Lou H. Handler Named Chairman of 
ACA Public Relations Committee 


Lou H. Handler has been named 
as the Public Relations Committee 
Chairman tor ACA. He is also, there- 
by, a member of the executive com- 
mittee. 

Mr. Handler is director and owner 
of Camp Tamakwa in Ontario, Cana- 
da. He has had continuous experience 
in camping since 1922, which included 
being a camper, counselor, waterfront 
director, and camp director. In 1935 
he was a first aid and lifesaving field 
representative for the American Red 
Cross. 


Mr. Handler received a Bachelor ot 
Science degree in forestry from Michi- 
gan State College. While he was in 
college, he was active in sports as a 
member of the varsity football team, 
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Lou H. Handler 
varsity track team, and as Inter-Col- 


legiate Heavyweight Boxing Cham- 
pion. 


= 


interest in boxing has con- 


tinued since college and he referees 


matches for the Michigan Athletic 
Board of Control. 

Mr. Handler has been active in the 
ACA since he joined in 1936. He is 
at present membership chairman of the 
Michigan Camping Association, and, 
his recent appointment, Chairman Pub- 
lic Relations Committee, ACA. 

Mr. Handler is part owner otf Na- 
tional Coal and Coke Co., a retail 
coal business. He lives with his wite 
and two-year-old daughter in Hunting- 


ton Woods, Michigan. 


Dates Scheduled for 


Leadership Courses 


Many leadership training courses 
are being offered during the coming 
months. These courses present valuable 
opportunities for counselors and _ all 
members of your camp staff. Listed 
below are dates of some of the schools 
scheduled for the spring and summer. 
Be sure to check page 33 of the April 
issue of CampinGc MacazineE for the 
dates of the Red Cross Aquatic 
Schools. 


May 18-24, Recreation Leaders Lab- 
oratory, Wausau, Wisc., Youth Camp. 


June, entire month, YMCA Aquatic 
School, Springfield, Mass., College. 


June (dates pending), Riding School, 
Pople Ridge Farm, Mexico, New York. 


June 5-11, Riding School, Sweet 
Briar College, Sweet Briar, Virginia. 


June 15-21, June 22-28, New Hamp- 
shire Conservation Camps. First for 
high school age, second for teachers. 
Write: Society for the Protection of 
New Hampshire Forests, 3 N. State 
St., Concord, N. H. 


June 15-22, Canoeing School, Camp 
Kehonka, Wolfeboro, N. H. 


June 16-23, Conference for Trip and 
Campcraft Counselors, Camp Blazing 
Trail, Denmark, Maine. 


June 22-27, Sailing School, Camp 
Fuller, Wakefield, Rhode Island. 

June 23-July 5, Riding School, Mill: 
College, Cressmount, Oakland 1). 
Calif. 
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June 26-July 2, Aug. 30-Sept. 13, 
Teela-Wooket Dance Camp. Teela- 
Wooket Camp, Roxbury, Vt. 


June 26-July 2, Aug. 30-Sept. 13, 
Teela Wooket School of Equitation, 
Teela-Wooket Camp, Roxbury, Vt. 


June 26-July 2, Aug. 30-Sept. 13, 
Teela-Wooket Archery Camp, Teela- 
Wooket Camp, Roxbury, Vt. 


July 25-Aug. 26, Camping and Rec- 
reation Courses will be taught by Dr. 
Gerald P. Burns, executive director of 
the ACA, Univ. of Colorado, Boulder, 
Col. 

Natural Science Workshop, spon- 
sored by the Massachusetts Audubon 
Society, held at Cooks Canyon Wild- 
life Sanctuary, Barre, Mass. Write: C. 
Russell Mason, Dir., 155 Newbury 
Street, Boston, Mass., for dates and 
other information. 

Further intormation about other 
counselor training opportunities may 
be obtained trom Sections of 


ACA. 


local 


Leaflets Available on 
Camp Information 


“What to Do About Polio,” a new 
leaflet written especially for physical 
education directors, recreation direct- 
ors, and coaches, is now available 
without cost. Write to the National 
Foundation for Infantile Paralysis, 120 
Broadway, New York 5, N.Y., for 
copies. 

“Practical Aids for Archery Coun- 
selors,” by Myrtle Miller, Director of 
the Teela-Wooket Archery camp, will 
be sent for the cost of printing and 
mailing. Also available is an illustrated 
chart of archery techniques. The chart 
is $.25 and the leaflet is $.10. Send 
coins or stamps to Mrs. Miller, 450 W. 
24th St., 16 AC, New York 11, N.Y. 





As a service to ACA members, na- 
tional headquarters is at the present 
time indicating on the label of each 
copy of Campinc MacazinE the month 
in which each ACA’ers membership 
expires. The letters JAN, FEB, MAR, 
etc., are used to make it easy to check 
just when your membership is due 
for renewal. 

All members are urged to send in re- 
newal dues promptly to their Sections, 
in order that there may be no lapse 
in receipt of the magazine or other 


ACA services. 
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WHY WORRY about your camp water supply when this little, 
low-cost chemical feeder—%Proportioneers% CHLOR-O-MITE—is 


what you are looking for to do your sterilization job automatically. 


CHLOR-O-MITE is a complete “package”. Anybody can install 
it. Anybody can operate it. The transparent “See-Thru” pumping 
head allows convenient inspection of pump operation. Simple 
suction, discharge and power connections for this chemical feeder 
can be handled by any competent handyman. CHLOR-O-MITE 
will do a man-size hypochlorination job for your camp with a 
minimum of fuss and bother. 


For detailed information and Bulletin 1910, address %Propor- 
tioneers, Inc.%, 441 Harris Avenue, Providence 1, R. I. 





TO YOUR CAMP! 


























Nissen Created America’s 






ORIGINAL Standard TRAMPOLINE* RECREATION - 
SPECTATOR 
Oc APPEAL 
Se 7 7 TRAMPOLINING 


Puts the “Big Jump” 
Program Interest 


NISSEN 
MODEL 549-T 


*Reg. U.S. Pat. Off. 200 A Ave., N.W. 


Cedar Rapids, Iowa 


SPORT - EXERCISE - 
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DO YOU HAVE OUR 


1952 CATALOG? 


It’s Absolutely Free 


This catalog features a complete 
selection of handicraft supplies 
for leather work, wood burning, 
art work, spray painting, lead 
casting and many other methods 
completely described and _ illus- 
trated. Ideal tor group education 
or personal use. 


CLEVELAND GRAFTS C0. 


Dept. Q 
735 Carnegie Ave., Cleveland 15, O. 











—_—— 


INDIAN CRAFT SUPPLIES 


A Real Camper's Craft. 
All types of kits for 
American Indian Crafts 
Also 
Curios and Souvenirs 









\\ 







Send for complete 
catalogue 


ie = 


Pi ome Tranwe Peer -" ine. UC 


155 Lexington Ave. 
Tel. MU. 3-2635 
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New York 16, N. Y. 





ARTVUE PICTURE POST CARDS 


“Tell a vivid picture story. of your Camp” 


ARTVUE FOLDERS 


“The big Camp Catalogue in handy 
packet form” 


REPRODUCED FROM YOUR 
OWN PHOTOS 


Write for Free Folder MC 


ARTVUE POST CARD CO. 


225 Fifth Avenue, New York 10. N. Y 
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Section Reports on 
Current Activities 


Region | 


New ENGLAND Section held a music 
workshop on April 5. The workshop, 
open to anyone interested in music, in- 
cluded discussions and practical dem- 
onstrations of what and when to sing, 
dancing, and party games. 

A health symposium is scheduled 
tor May 17. The program will include 
consideration of food and health habits, 
camp health allergies, and 
mental health. 


records, 


Region II 


EASTERN PENNSYLVANIA SECTION, day 
camp division, met April 8 in Phila- 
delphia. Mrs. C. D. Booth, Director 
of Country School, Rosemont, talked 
n “Reverting to the Three R's.” 

The annual dinner of the section 
was held April 24 at the Robert Morris 
Hotel in Philadelphia. 

Coming events planned by the East- 
ern Pennsylvania Section are, an In- 
Camp Training Institute to be held 
at Breyer Scout Training Area, Elkins 
Park, and Beaver College, Glenside, on 
May 3 and 4; and a Junior Counselor 
Training Course held at College Settle- 
ment Camp May 30-June 1. 


New Jersey Section heard a presen- 
tation and discusion of the results of a 
survey of New Jersey camp standards 
at its monthly meeting on April 24. 
Robert Lechner, who conducted the 
survey, was in charge of the meeting. 


Region V 


CuicaGo SECTION is sponsoring a 
counselor-staff Training Conference 
this spring. The training program in- 
cludes attendance at the National Con- 
vention and a weekend at George 
Williams College Camp, with the Wis- 
consin section. 

The section is also co-sponsoring 
with the YMCA a course in camp 
counseling offered by Gunnar Peter- 
son. The course, held every Friday 
evening for eight weeks began April 
1]. 





There's Still Time 
Before Camp Opens! 


You still have time to get the equip- 
ment that may save the life of one of 
your campers at a cost of but a few 
pennies a day. 


We urge you to investigate the Ste- 
phenson Camp Model Resuscitator to- 
day. It is accepted by the American 
Medical Association. Can be operated 
by any experienced layman. 

It is the best possible protection you 
can have against death from drown- 
ing, asthma, heat strokes, heart at- 
tacks, etc. 


Write for information now. 
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STEPHENS OGY HELA CORPORATION 


RED BANK NEW SERTEY 




















Explorers Tonk 
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Wall and Pup Tents — Covers — Flies 
SEND FOR SPECIAL FOLDER 


POWERS & CO. Philadelphia, Pa. 


5911 Woodland Ave. 
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GENUINE ‘ | LEATHER 


Hand dcrat? | 7 105 


Complete popular priced line suitable for 
every age group. Made from quality tool- 
bole Mi Tothel tems G dott lode) (“Mosel mistacltte) «Mm icel tts 
handicraft supply house. Write us for 
veLoteel-Me) Molt-itateltive) a el-lotd-t1 mize) tp 
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LEATHER GOODS MFG. CO. 


Chicago 22, Ill. 


1439-C N. Halsted St.., 
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ACA NEWS 





MicHIGAN Secrion held its annual 
Exhibitor's Convention on February 2 
at the Detroit YWCA. Dr. John Sulli- 
van spoke on the adjustment ot 
campers to camp. A total of about 175 


camp people attended the convention. 
On March 22, the section held an 
all-day meeting at the YMCA in Lan- 
sing. The featured speaker was Dr. 
Lee Thurston, superintendent of pub- 
lic instruction for Michigan. He spoke 
on the theme of “Camping is Educa- 
tion. Several group meetings con- 
sidered such subjects as conservation, 
leadership, and maintenance. 


Region VII 


ARIZONA SECTION held its conterence 
March 28-29 at Spur Cross Ranch, 
Cave Creek. In addition to speakers 
on camping, the program included 
Navajo ‘Hoop dancing, outdoor re- 
ligious services, and field trips into the 
desert. 

Several camp supply firms exhibited 
at the conference. 
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YOUR MODERN COURTS 

NEED PERMANENT NETS 
Life-Time FLEXIBLE Tennis Nets Made of COPPERWELD wire, 
with heavy Sand Belt Webbing top binder—METAL CENTER 
SUPPORT prevents sagging—completely assembled—ready 
to install—weight only 50 pounds. 











Save Maintenance Cost 
@ Can be left out all year 
@ Will not cut or damage balls 
@ Adaptable to existing posts 
@ Non-rusting 


Order today—Supply limited 
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FROST WOVEN W 


EXECUTIVE OFFICES 
P.O. BOX 6555 WASHINGTON, D. C. 

































TAKES LESS TIME 
TO PUT IN 
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Pick the dock arrangement you’d like best at your 
camp .. . STANDARD pier combinations can provide 
it. There'll be more, safer water fun for beginner and 
expert at your camp with STANDARD piers and acces- 
sories . . . diving boards, ladders, benches, boat moor- 


your camp waterfront this year 





with STANDARD 


$ 3 
‘ 2 .s 
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@ ALL STEEL 

@ SECTIONAL 
@ ADJUSTABLE 
@ DURABLE 













LESS EFFORT "a 
TAKE OUT! “ie 
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Styles and estimates furnished without obligation! 
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STANDARD SCEPIERS 


manufactured by STANDARD STEEL PRODUCTS MFG. COMPANY 


MILWAUKEE 7, WISCONSIN 


2836 SOUTH 16TH STREET 
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PANCAKE POPULARITY INSURANCE 


Pancakes are a big item on the camp menu. And—provided they are 
thoroughly good pancakes—they can add a great deal to the camp's 
reputation for setting a good table. 


When you use Pillsbury’s De Luxe Griddle Mix, you get 
top-quality pancakes in the easiest possible way. No need 
to enrich the batter by adding ingredients—for the 
mix itself contains extra-generous quantities of eggs and 
shortening. 


Compare these light, tender, rich-flavored pancakes with 
any others. You'll see why this extra-quality mix has 
won such high favor in camps that are particular 
about the foods they serve. 





otsecee 
e e nd 
Ask your jobber... or write us a 
about a trial order under our oe 
@® Pullsbury's 
money-back guarantee. _ 08 Dated Circle 
‘ "Reliability 
PILLSBURY MILLS, Inc. “ere, | 
° . " i pone an @ 
General Offices: Minneapolis 2, Minn. "eSe5 soooess™ 
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PREVIEWS . 


of free films you'll 
want to use in your camp! 


@ “How to Catch a Cold” 


By Walt Disney Productions 
Prize-winning film on cold preven- 
tion! In Technicolor—1 reel. 


@ “Boys Railroad Club” 


Big trains and model trains in ac- 
tion! 15 mins. 


@ “Shortest Way Home” 


Cross-country tour of America the 
Beautiful! In Technicolor—4 reels. 


@ “On the Track!” 


Modern railroading, America’s life- 
line! In Color—2 reels. 


These are just a few of the many free 
films available for summer camps. We 
also have topnotch features, nature sub- 
jects, sport reels, cartoons, comedies and 
documentaries. 

Send for: “SELECTED MOTION PIC. 


TURES” your free guide to the best 
in 16-mm. sound films! 


SUMMER CAMP DIVISION 


Association Films, Inc. 


347 MADISON AVENUE 
NEW YORK 17, N. Y. 


P.S.—Your camp needs “ARTIFICIAL 
RESPIRATION’”’, the film that tells 
how to save lives the new back- 
pressure arm-lift way! 





a 





Sale price 
$37.50. Daily rental $4.00. J 

















Convenient, Lightweight, 
Economical, Sturdy, 
Moisture-proof 


and GOOD! 







The ideal food package for (> Sy _ 
hikes, canoe trips, overnight ZD 
trips . . . wherever you 
cook an outdoor c 
meal. 


Each TRIPPEROO 
serves 4 hungry 
campers — and serves 
them well, too! 


Clear, legible direc- 
tions! Saves the 
fuss and bother 
of repackaging 

from your 


kitchen stock. OM a 


EASY TO PREPARE—JUST ADD WATER! 


Over 20 different favorites to choose 
from—including Egg Pancakes, Chili 
Con Carne, Navy Bean Soup, Sweet 
Milk Cocoa, etc. 


IMPORTANT! Tripperoos are guaranteed 
quality food products—the same 

as other merchandise Hilker & Bletsch 
has been manufacturing since 1891. 


Order as soon as possible to insure 
supply for coming season. 


Tripperoo Department 
HILKER & BLETSCH 
COMPANY 
614 West Hubbard Street 
Chicago 10, Ill. 
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Food 


Questions 
And Answers 


A Department Conducted by Dor- 
othy M. Proud and Agnes Carl- 
son, Department of Institution 
Management, N. Y. State Col- 
lege of Home Economics at Cor- 
nell University. 


Juice and Milk Cost Comparisons 


We are currently studying over our 
food costs, with the aim of supplying 
the best meals we possibly can to our 
campers. At the same time we want 
to keep costs at the most economical 
level. We would appreciate your ad- 
vice on relative costs of orange juice 
and milk, in the various forms in 
which they are currently available.— 


AGR. 


Orange juice is available canned, 
frozen, or in the form of fresh fruit. 
Cost comparisons (based on wholesale 
prices in our area in March, 1952) are 
as follows. 


ITEM CANNED FROZEN FRESH 
Purchase 

unit 46 0z.can 27 0z.can_ 1 doz. sm. 

oranges 

Cost per pur- 

chase unit 225 63 34 
Served yield 

per unit 144 gts. 3 qts. l qt. 
Cost per qt. 

as served Rie a 34 
Cost per 4 

cup serving 018 026 O42 


As regards milk, cost comparisons 
are as follows: 


ITEM Non-Fat DRY Evapo- FRESH 


MILK SOLIDS RATED 
Purchase 
unit 1 Ib. 


Cost per pur- 


No. 10 can ] qt. 


chase unit .197 1.65 20 
Cost per gal. 
as served 197 825 80 
Cost per qt. 
as served 049 206 20 
(Skim (Whole (Whole 
milk) milk) milk) 


The cost comparison on milk is not 
quite accurate, because most of the 
fat has been removed from the dried 
milk. However, the actual savings in- 
dicated are true, because in cooking 
you can use dry skim milk as a substi- 
tute for whole fresh milk, without 
adding any additional fat. 








AMERICAN 
PLAYGROUND 
DEVICE CO. 


* 
WORLD'S LARGEST MANUFACTURERS 
OF FINE PLAYGROUND, SWIMMING POOL 


AND PHYSICAL FITNESS EQUIPMENT 
* 


ANDERSON: INDIANA 








* 


With some highly intriguing 
developments in 
at NAHMA, Michigan. 








JUST WRITE 
FOR FREE CATALOG 
AND PRICE LIST. 





DIRECTORY 











Have a specialist create and 
produce your Camp Literature. 


Background of nearly 15 years 
experience. Write Charles E. Fay. 


CINCINNATI LITHOGRAPHING 


Co., INC. 
38 W. McMicken Avenue 
Cincinnati 10, Ohio 
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WHITE RIVER PAPER COMPANY 


Serving Vermont and New Hampshire Camps 


PAPER SUPPLIES 


Art Paper Flashlights & Batteries Sanitary Napkins 
Bags Light Globes Straws & Stationery 
Brooms Mops Toilet Tissue 
Candles Mimeo Supplies Towels 
Drinking Cups Napkins Twine 
Envelopes & Tablets Plates Wrapping Paper 
Facial Tissue Roofing Paper Wax Paper 
Office and School Supplies 
TEL. 142 WHITE RIVER JUNCTION, VT. 




















USE FREE FILMS 
THIS SUMMER 


American industry offers you a selection of the best 16-mm. 
sound motion pictures—packed with interest .. . many in 
full color. These films provide informative, entertaining pro- 


grams for children and adults. 





More than 100 films can now be borrowed from Modern— 
FREE! From a single source, you can obtain a well balanced 
and varied schedule of films for your entire season. 


The largest selection of the best 16-mm. sponsored sound 
films is offered by Modern. Mail the coupon today to get 
descriptions of free films easily available from 27 convenient 
locations in the United States. 


woo ERnw 
TALKING 

; PICTURE 

SERVICE 


ANY PLACE ANY TENCE 
= 

















Free Offer! Clip and mail today! 
MODERN TALKING PICTURE SERVICE 


45 Rockefeller Plaza, New York 20, N. Y. 

Please send me without obligation a complete list of Free films for 
camp use. 

BIR cecrvvccaisndsenpiaickaseienenuhaiioeabemneninliplasileetiieagiamnsontainneatehnemnnita tiene Peli vieieevnsens <inisinvechinsniianinnainaones 


Address ~<stthds.eieneiuahsincysueipianieatvionatbiasmata cei onmunnnainimnni ite tiene 


BIE scnccssdincnieikcndeiltinnrcdecioneniseccnindiaianaaaatenneoeniie EE snaiunincsinted SD cikccinvidircsienivenns 


EE NINE 6 ciiiicnctenntienvismancepsressennnanantes Sa nesckcsiediah cease dantadaaeitctaiedaaiomaibaappinieaninondenciaiedaaiwiaen 


BE III TIE. sicsntaecaneeisestninun cannes ship ibsiesbevieetsiind ticanianpeacnniapliuitcnaiaodeeesieisledbinsiiiebceniiuainleaineniiill 











VEW IDEAS 


Information © Products} | 
Use the handy coupon to obtain hidi 


A new swimming accessories’ cata- 
log has been issued by Adolph Kiefer 
and Co. A Swim Trainer is offered in 
this catalog which can be used to 
train non-swimmers, to develop stroke 
coordination, and arm or leg move- 
ment. Made of rubber, orally inflated, 
and fits all sizes, it is said to have 
been recommended by the American 
Red Cross. The catalog also offers a 
complete line of swimming supplies. 


(5-1) 


A new film on model railroading, 
“Boys’ Railroad Club,” is available for 
free loan to summer camps, from As- 
sociation Films, Inc. The 15-minute 
film tells about a boys’ hobby club 
where the members operate their own 
model railroad system. The audience 
is also given an “engineer's eye view” 
of railroading from the cab of a fast 
streamliner. Write for information on 
how to secure the film for your camp. 


(5-2) 


Craft catalog for 1952 has been 
issued by Charles H. Toebe Leather 


—.SBU —— =e a gee EE ee oe ee ee re, 


Print in box the number 
describing one item wanted. | 
Coupon void if not filled out completely | 


ee OE I nd csi asendecedeeewes | 


| 
AUG, 6460 <ecsncvccnvecrnessveseys | 
| 
| 


| | 
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| CAMPING MAGAZINE 
705 Park Avenue Plainfield, N. J. 


—— ee eee 


Print in box the number 
describing one item wanted. 


Coupon void if not filled out completely 





| 
| 
| 
| Name of MY CAMP ......ccccccccccccces | 
| Its Location ..........ssseesecesccecoees | 
| 
| 





| CAMPING MAGAZINE 
| 705 Park Avenue Plainfield, N. J. 
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Sor your camp 


lucts |} Literature e Service 


tain fdditional FREE information 


Co. The catalog includes ideas for 
making belts, handbags, and novelties. 
The catalog also includes a complete 
line of all leathercraft tools. (5-3) 


Eastern Handicraft Supply Co. of- 
fers a 100-page catalog of supplies 
necessary for all types of craft activi- 
ties. The handy pocket-size catalog is 
well*illustrated and has an index. (5-4) 


Continuous sprayer for use in spray- 
ing insects and gardens has_ been 
developed by D. B. Smith & Co. This 
widely known among 
Indian hire 


company 1s 
camp directors for its 
pumps. A catalog including this cop- 
per hand = sprayer, compressed air 
sprayers, and other types is available 
to camp directors on request. (9-5) 


Fill out coupon for each item 
wanted. Paste all coupons on a 
post-card. Mail to Camping Maga- 
zine, 705 Park Avenue, Plainfield, 
N. J. 


—— EE A EE A A 


| Print in box the number | 
| describing one item wanted. | 


Coupon void if not filled out completely | 
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YP CRAFT SUPPLIES 


FOR ALL CRAFTS 


@ Metal 
Ceramics ® 








@ Plastics 
Basketry 


Leather 
Woodworking ® 


Instruction: for craft counselors. Write for 
class schedule. Ask about our free counselor 
placement service. 


FREE CATALOG 


e Write for your copy today. 





@ 8,000 items 


80 pages 


AMERICAN HANDICRAFTS CO., INC. 


EAST ORANGE, NEW JERSEY 
54 S. Harrison. E. Orange. N. J. 


45-49 S. HARRISON STREET 
Retail Stores: 12 E. 4lst St., N.Y.C. 
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solve all | 
your baking problems | 


with ; 


“JUST ADD WATER—MIX—BAKE” 
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*Low, Low, Labor Costs. Even unskilled help can bake 
everything... with Downyflake fully prepared mixes. 


TOP QUALITY 


23 Downyboke 


MIXES 


10 save you time, effort 
and labor costs. 





*No Multiple Ingredient Costs. One known cost — the 
cost of the mix — replaces that of many ingredients. 






*Let Downyflake Mixes be your“baking department”. | AVAILABLE in 5 Ib. BAGS 
Solve all your baking problems the easy “add 


water-mix” Downyflake way. 





Downyflake Baking Mix Division 
Doughnut Corporation of America 
393 Seventh Avenue, New York 1, N.Y. 


C35-92 


Gentlemen: Please send me a free sample of Downy- 
flake Cake Mix. 


| | 
| | 
| | 
Downytlake TET TL EE PRET Re Te Eee : 
| | 
| | 
| | 


BAKING MIX CE 66 6 cadend ee te cgnvaneewes badd wee beens eeeéeeearanens 
DIVISION da i le al ee 
Doughnut Corp of America SAS SL ee ON eee 


393 Seventh Ave. New York 





PELLENT! 


The Most 
Effective 
Insect 
Repellent 
Ever Made! 


 & 
a a 


Pellent is a powerful, long lasting repellent that 
keeps mosquitoes, chiggers and other insects 
away for as long as 12 hours — with each use. 
it’s not a liquid, but an easy-to-use cream that 
resists perspiration, high humidity and is harm- 
fess to nylon and outdoor equipment. Enough 
for 80 uses in each ounce — comes in one and 
twe ounce tubes at your druggist or sporting 
goods counter. Accept no substitute! If he can’t 
supply, send one dollar for two ounce tube — 
© season's supply! SATISFACTION GUARANTEED! 


THE ANDY LOTSHAW CO., 126 N. Clinton, Chicago. III. 











Crafts For Camps 


Save work and valuable time for your 
craft leader as well as adding enjoy- 
ment to each camper’s craft program. 


Each Craft Kit Is 


INDIVIDUALLY PACKED 
COMPLETE WITH FULL DIRECTIONS 


Send for your FREE Camp Catalog for 
1952 listing our easy craft kits designed 
for camp work. 
CRAFTSMAN 
SUPPLY HOUSE 


235 Browns Ave. Scottsville, N. Y. 
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Remember ~ 


Only you can 


PREVENT 
FOREST FIRES! 























Encourage campers 


to become 


Career Naturalists 


By MILLICENT TAYLOR 


Whenever I read a nature book like 
Edwin Way Teale’s delightful “North 
With the Spring,” and am taken into 
the realm of naturalists and agricul- 
turists who spend their lives in jobs 
connected with fish and wildlife sanc- 
tuaries, soil conservation projects, for- 
estry, or even studying such matters as 
the habits of sea turtles and whooping 
cranes, I regret that more young people 
don’t train for such careers. 

Outdoor lite, often in beautiful 
scenery, is part of it. There is a chance 
to care tor wild creatures, to teach 
nature lore, to pioneer in new direc- 
tions. The natural science demanded 
for such jobs is a constructive sort. 
Furthermore, our sanctuaries, soil rec- 
lamation projects, and _ conservation 
efforts are on the increase. 

There are also sidelines, so to speak 
—such as directing nature study pro- 
grams in children’s camps. The prob- 
lem here seems to be lack of trained 
counselors. 

There seem to be few channels in 
the schools and children’s camps that 
lead naturally into such careers, and 
as a result many a young person who 
might be particularly qualified never 
has the job field adequately presented 
to him. By the time he gets into a 
university that may have a graduate 
school of forestry or a strong conser- 
vation or wildlife emphasis in its 
school of agriculture, he has decided 
on another career. 

If more of the thousands of chil- 
dren’s camps in the United States 
really awakened in their young campers 
an active, lasting interest in nature— 
and | don’t mean competitive swim- 
ming meets or making trinket boxes 
of birch bark—more of our young 
men and women would be teaching 
nature or conservation in schools and 
Audubon Society programs, would be 
found during college vacations work- 
ing in our National Parks, and weuld 
go on into schools of agriculture and 
forestry. 


—Adapted from an editorial in The 


Christian Science Monitor. 











Help US fight your battle 


Cancer Crusade of the 








\ {Wanted: 


a nei kin 
of Crusader 


.... tO help fight 
the strongest foe in 
the world —cancer. 


Who is he? He ts any generous 


person giving freely to the Amer- 
wan Cancer Society's Cancer 
Crusade. 


He believes that the light in 
the “lab”? must not be extin- 
guished . . . that his fellows 
must learn to recognize the 
symptoms of cancer and the 
need for early diagnosis . 
that more doctors, nurses and 
research scientists must be 
trained. 

A victory against cancer now 


may mean protection for you 
later. Won’t you help us by 
giving freely—giving gener- 
ously—giving now? Mail your 
contribution to “‘Cancer”’ care 
of your local post office. 


Give to the 








AMERICAN 





CANCER SOCIETY — 
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+\ERB. 
SWEET- 

Many campers like hikes during the 
camping season. Part of the pleasure 
they have on these hikes come from 
taking along a tew gadgets such as a 
compass or a knife. 

This little belt hanger will keep 
pockets free for collecting. An 
leather boot tongue, any strip of 
leather, or innertube about two by six 
inches will serve as a hanger. Each 
hanger strap should be cut about a 
half inch wide and four or five inches 
long. When the strap is slit down the 
center to within ¥% of the end, slip 


old 


CUT SELT 
SLOTS 


Acorn Farm Camps. 


A BELT HANGER 
FOR HIKING GADGETS 


%, 1950, The Register 
lf. $5 iiMyand Tribune Syndicate 





any small ringed gadget through the 
slit to fasten it. The knife illustration 
shows how this is done by first put- 
ting the strap through the loop and 
then slipping the object through the 
slit. 

Two slots at the top will make it 
possible for campers to slip their belts 
through and hang gadgets at their 
side, ready tor use. Try some tor your 
next hike. 

One of a series prepared by Herb 
Sweet, ACA president and operator of 


















LAST CALL! 
For the 1952 Camping Season 


ARRANGE FOR YOUR 
CAMPERS’ INSURANCE 
Now! 


Write Today to 
THE SIGN OF GOOD SERVICE 








Tuition Accidental 
Refund Death 
% 
Epidemic he Dismemberment 
ACCIDENT} 3! { INSURANCE 
Medical Polio 
CO 
Reimbursement Protection 
gin a 
Members 


American Camping Association 
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“A ‘must’ for everyone 
interested in the 
out-of-doors. 


IF HR 








FIELDBOOK OF 


Natural 
History 


By E. LAURENCE PALMER 


Prot. of Nature and Science, Ed., 








Cornell University 
Director of Nature Ed., Nature Magazine 


N THIS wonderfully comprehensive 
one-volume guide to natural history, 
over 2,000 animals, plants, minerals 
and rocks, as well as the stars and 
planets, are described in detail, 
classifed and accurately depicted by 
drawing or photograph! Easily port- 
able, with a limp binding, this book 
will add a whole new dimension to 
your enjoyment of the world of nature. 


“It deserves a place in the library 
of every conservationist, every hunter, 
every fisherman and every lover of the 
outdoors. —HeERMAN Forster, PRes., 
N.Y. State Conservation Council. 


“It is amazing how: much valuable 
intormation has been packed into one 
volume. It is, in fact, a five-foot book- 
shelf of nature guides condensed into 
one handy volume.” 


—*Epwin Way TEALE, 
North With The Spring. 


author of 


No outdoor coun- 
selor should — be 
without the one 
book that has the 
™% most answers to 
athe most nature 
questions. 





McGRAW-HILL BOOK CO., Inc. 
330 West 42nd St., N. Y., 36, N. Y. 


Please send me Fieldbook of Natural 
History for 10-DAY FREE EXAMI- 
NATION. If not satisfied with the 
book, I will return it and pay noth- 
ing. Otherwise, I will keep it and 
send only $7.00 plus few cents for 
delivery. 


City (ifany).. State.... 
|| SAVE POSTAGE CHARGES — 
Enclose $7.00 WITH coupon and 
we will pay postage. Same 10- 
day return-refund privilege. 
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We have great trust in our 


weal 
~~ eo 
egies 


Mttetesteen 
nts, 


——— 


Says Miss ulin Ellen Joy, = 
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Director of The Joy Camps for Girls, 
Hazelhurst, Wisconsin 


Read what Miss Joy says about INDIAN } 
FIRE PUMPS and how they use them: -——y 


ee, => & ee” / iit »s 
= J ae —— ec =f 
a } 
eee tt Se e 













This is better advertising 
for INDIAN FIRE PUMPS 
than anything we could 
say, Are you prepared? 
Do you have an ample 
supply of these great fire 
fighters? Lives are en- 
trusted to your 
care — protect 
them from the 
ravages of fire 
with INDIAN FIRE 
PUMPS. 


JOY CAMPERS, PROTECTED 
BY INDIANS, 
LIGHT THEIR CAMP FIRE. 


HUGHES PHOTO, CHICAGO 


INDIAN FIRE PUMPS are strongly 
built for long usage. They re- 
quire only clear water, The cost 
is low. They are used by forest 
rangers, fire depts., lumbermen 
and many others who know the 
best fire prevention equipment. 
Send for catalog describing the 
full line, 


DAs). oe a OR 


PACIFIC COAST BRANCHES: 


4i7 MAIN. ST. 
UTICA 2, N. Y. 


CANADIAN 
AGENTS: 
Hercules Equipment & Fred E. Barnett wanwene Titan Chain Saws, Ine. Fleck Brothers, Limited 
Rubber Company inc. yi he ee ee 2700 Fourth Avenue South 110 Alexander Street 
435 Brannan Street Portiand, Oregon Seattie, Washington Vancouver, B. C., Canada 
San Francisco 7, California 
Roy G. Davis Company Fred E. Barnett Company 
617 East Third Street 600 Spring Street 
dos Angeles. California Kiamath Falls, Oregon 


L. N. Curtis & Sons 
426 W. Third Street om C. E. Hickey & Sons. Ltd. 
Sait Lake City, Utah Hamilton, Canada 





Good Books Start 
A Camp Library 


By Mary LEEcH 


Are too many “comics” coming to 
camp? The best antidote, then, is a 
bookshelf for fun. With vital, excit- 
ing stories and truly beautiful book 
illustrations, reading at camp will be 
as joyous as the afternoon swim. | 
mention illustrations because pub- 
lishers have given the children of the 
world absolute treasures, choosing the 
finest artists to capture the enchant- 
ment of text in juveniles. A small boy 
commented last year, “I didn’t parti 
cularly wish to read King of the Wind, 
but that horse on the cover kept call 
ing me.” 

A money tree you need? Camp 
treasuries may feel generous. There 
may be a book sale. Ssh! Some Dad 
may be a bookseller and give a dis- 
count. In a Southwestern town, school 
children collected waste paper. With 
money earned, they purchased several 
fine books for their school library. 
Campers, if given a hint, may bring 

book of their own as.a gift for the 
bookshelf. A few mediocre books may 
be brought but, who knows, Heidi or 
Tom Sawyer may come to camp. 

For the first year library, here is a 
suggestion. Purchase about a dozen 
distinguished books. Supplement these 
with say seventy-five loan books from 
a local library or state traveling l1- 
brary if the camp isn't large. Do not 
choose books hit-or-miss. Follow a 
librarian’s advice or that of some mem- 
ber of the camp staff who knows 
juveniles. A tentative skeleton plan for 
book purchase might include: 

it Might Be You, by Ruth Adams 
Knight, Doubleday, $2.00. Contains 
eight stories about different peoples 
and different lands. Young people, 
ages 12-16. 

King of the Wind, by Marguerite 
Henty, Rand McNally, $2.75. Ages 
7-12. A prize winning horse book. 

The Good Master, by Kate Seredy, 
Viking, $2.50. Youngest camper up. 

Bridled With Rainbows, Poems 
About Many Things of Earth And 
Sky, selected by Sara and John EF. 
Brewton, Macmillan, $2.75. Ages 1! 
14. 

One God: The Ways We Wor: 
ship Him, by Florence Fitch, Lot! 
rop, $2.50. Youngest camper up. 

Homer Price, by Robert McCl 
key, Viking, $2.00. All ages. 

—Camp Cuc 
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e CAMPING MAGAZINE says: 


e THE CAMP PROGRAM BOOK 


prepared for National Recreation Assn. 
by CATHERINE T. HAMMETT 
and VIRGINIA MUSSELMAN 


is “‘a haven for leads and ideas.’’ 


a 
o 
= 
* 
» 
* 

An encyclopedic book packed with 
® suggestions on everything that goes 
® into camp life as it relates to the 
® camper. Shows activities developing 
e out of natural situations (thousands 
e of them), composite programs. 392 
e pages, Large format, Indexed, Illus- 
e trated. $5.00 
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at your bookstore or direct 


ASSOCIATION PRESS 


291 Broadway, New York 7 














CONSIDER OUR 
IDEAS 
SUPPLIES 
SERVICE 
When thinking 
HANDICRAFTS 


Write for Free New 1952 Catalog 


MAGNUS Brush & Craft 


Materials 
108 Franklin St., New York 13, N.Y. 











A Lifetime of Beauty 
For Natural Wood 
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WOOD PRESERVATIVE AND FINISH 
to keep cabins, floors, and walls 
in their natural beauty. 


Write to us on camp letterhead for free 
samples, prices, and literature. 


PHILLIP J. HARVEY INC. 


430 EAST WOODBRIDGE 
DETROIT 26, MICHIGAN 

















KEN-KAYE KRAFTS 60. 





COMPLETE Electric Tools 
Leathercraft 
SUPPLIES Minor Crafts 


Model Crafts 
Woodenware 
Metalcraft 
Motor Tools 
Whittling 
Drafting 
Painting 
Drawing 
Pottery 

Felt 











1277 WASHINGTON 
WEST NEWTON _ 65, 


STREET 
MASS. 











Camping Magazine, May, 1952 





Camping In Chile 


MERICAN-TYPE camping for 

boys has been introduced in 
Chile, South America by Donald M. 
Decker. Camp Wakonda, the first 
private camp for boys to be estab- 
lished in Chile, perhaps in South 
America, was founded in January, 
1951. Its season ran from January 3 
to February 28, summer in Chile. The 
first season’s enrollment consisted ot 
18 English speaking boys, 7-14 years 
old. Most otf them were sons ot 
American families living in Chile. 


Comm § Wakonda 


Mr. Decker, a graduate of the Uni- 
versity of Michigan, has had experi- 
ence in camping in North America as 
a staff member at Camp Nissokone in 
Michigan and Camp Ahmek in On- 
tario, has had additional boys’ work 
with the Boy Scouts of America and 
the YMCA, and has been a member 
of the American Camping Association 
for several years. The goal he hopes to 
achieve at Camp Wakonda is to build 
it into a representative model of camps 
as he has known them in North 
America, and in this way introduce 
camping and its many benefits to one 
of America’s “good neighbors.” The 
high standards of the better American 
camps are followed at Camp Wakonda, 
safety and health factors being of 
prime importance. The camp program 
is based on the development of de- 
sirable individual and social habits in 
each boy. 

Camp Wakonda is located in 
Olmue. Olmue is famous for its ex- 
cellent climate—it never rains in sum- 
mer! The camp is in a valley between 
Valparaiso and the capital city, San- 
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A BETTER DOCK 


without working in water 





RS 


with PERMA-DOCK 
METAL BRACKETS 


Why put up and take down an old-fash- 
ioned dock the slow, tiresome way, work- 
ing in cold water Spring and Fall? Do the 
job in half the time with “PERMA-DOCK”’ 
Metal Brackets which provide a quick, 
easy method for putting up a _ sronger, 
safer dock without working in water! 
Simply build wooden dock sections on 
shore, attach ‘‘Perma-Dock”’ Metal Brackets 
and float into place on boat. Then stand 
on dock and drop steel pipes through 
brackets and drive into place. Brackets 
lock securely on pipes with set screws, yet 
are easy to adjust for changing water 
levels. You can take the dock down in 
sections just as fast as you put p up. 
Brackets in 3 sizes for 1%4’’, 1%” and 2” 
standard steel pipes. LOW FIRST. COST 
and a permanent dock. 

WRITE FOR CIRCULAR showing different 
dock layouts and price list on ‘Perma- 
Dock” Metal Brackets and Boat Mooring 
Bars shown in photo above. 

We sell direct or through established 
dealers. 


CENTRAL MACHINE WORKS CO. 


1221 Central Avenue, Minneapolis 13, Minn. 


LEATHERCRAFT 
SUPPLIES 


Complete Line of 


Link Belts - Tools -Leathers - Books 
Carving Stamps-Lace- Accessories 














Prepunched Leathercraft Kits With 
Tipped Lace From 10¢ to $3.25 


IMMEDIATE DELIVERIES— 
WRITE FOR FREE CATALOG 


ART HANDICRAFTS CO. 


26 FRANKFORT STREET 
NEW YORK 38, NEW YORK 














SELL or BUY 


Camps 
Schools 
Sites 


Compare our record of successful 
real estate transactions 
over the past 20 years. 

Sales © Leases © Mergers 

Partnerships 


NATIONAL BUREAU OF 
PRIVATE SCHOOLS 


522 Fifth Avenue, New York, N. Y. 
Murray Hill 2-8840 
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EVERY CAMP NEEDS 


THIS PROTECTION 


RICHINE 


TRADE MARK REG. 


THE DISHWASHING COMPOUND 
\)I which 


STERILIZES 


AS IT WASHES 
and helps to 
PREVENT EPIDEMICS 


Both hand and machine 
Formulas 
OTHER PROVEN RICHMOND 


pee CAMP PRODUCTS === 


POT SCOUR — FLOOR SCOUR 
LIFT CLOTHES WASHING COMP. 
PINE OIL DISINFECTANT 
SPRAYS, WAXES, ETC. & 
SOLVO CESSPOOL CLEANER 











Send for Samples 


RICHMOND OIL, SOAP 
& CHEMICAL CO., Inc. 


1041-43 FRANKFORD AVE. 
PHILADELPHIA 25, PA. 





717 Sycamore St., 
Cincinnati 2, Ohio 
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Camp Wakonda 


tiago. Although it is comparatively 
isolated, it can be reached quickly 
and easily by railroad. 

The camp itse!f is located on the 
grounds and in the buildings of the 
(Quinta Rogers estate. The main build- 
ing serves as a dormitory. Many of 
the meals are eaten out doors, under 
a grape arbor. Camp Wakonda has 
a swimming pool and special swim- 
ming trips are scheduled to a nearby 
river and natural mountain pools. A 
rodeo ring for novice riders and vari- 
ous playing fhelds are also found at 
the camp. 

Activities at Camp Wakonda are 
very much the same as those found in 
any North American camp. They in- 
clude swimming, horseback riding, 
hiking, camping out, sports and 
games, camphres, crafts, archery, (the 


boys make their own bows from 
natural wood), dramatics, sing-songs, 


and nature lore. 

The camp season may expand to in- 
clude a three week period during the 
winter (July) when the children have 
a school vacation. 

The first season of Camp Wakonda 
was a very successful method of ac- 
guainting Chile with North American 
camping. The parents and campers 
both enthusiastically hope that camp- 
ing in this style will continue and 
grow in South America. 





Camp Wakonda 








Personalized 
Camp Photographic Cards 
For All Occasions 
“One Picture 1s Worth a Thousand Words’ 
GREETINGS FOR XMAS AND THE 
NEW YEAR 
REUNION NOTICES 
BIRTHDAY GREETINGS 

ONLY $9.00 per hundred with envelopes 


—all setting up and art work included. 
Do not hesitate to write for samples. 


— Wholesale — 
Films - Cameras - Developing - Printing 
Johnston & Tunick, Inc. 


221 Fulton St., N.Y. 8, N.Y. 
Cortland 7-5423-4 














——DELICIOUS 


FOoOOD § 


For Camps and Camping 
Trips ... Compact... 
Easy to Prepare 
* QUICK-PAK — 8 different dried 

vegetables. 

* JEL-SPRED-MIX, 3 different fla- 
vors. Add only Sugar, Water. 
Made in 5 minutes. 

* PUMPKIN PIE FILLING MIX. 
Add only sugar and water. 

* Onion Flakes * Potato Flakes 

* Meat Tenderizer 
Write today for FREE samples and 
prices in small or bulk quantities. 


FRAZAR FOODS, LTD. 














Desert Springs 1, Calif. 




















AVENARIUS 
CARBOLINEUM 


Pat. Off. 
WOOD STAIN — : 
Beautiful rustic TOES 
brown. , ees 


WOOD PRESERVER 
—Adds years to life 
ow exposed to 
rot. 


TERMITE STOPPER 
Repels insects. 


Apply anywhere—brush, spray or quick dip 
—no pressure needed. Over four times 
richer than creosote in wood preserving oils. 


CARBOLINEUM WOOD PRESERVING CO.. 
Dept. C, MILWAUKEE 3, WIS. 




















INDIAN CRAFT 


New 1952 Catalog on Request 


Supplies Kits, 
for all Beads, 
Indian \\ Feathers, 
Craft Books, 
Work Leather 





GREY OWL INDIAN CRAFT CO. 


1569 NOSTRAND AVENUE 
BROOKLYN 26, N. Y. 


BU. 7-4951 
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Stars, a Golden Nature Guide 

AvutHors—Herbert Zim and_ Robert 
Baker. 

PuBLISHER—Simon and Schuster, Rock- 

efeller Center, New York 20, $1.00. 

Revirwer—Virginia H. Buzzell, Glen 
Eyrie Farm for Children, Delavan 
Lake, Wisc. 

This book is small, easily carried, 
and attractively bound. The illustra- 
tions by James Gordon Irving are col- 
orful and well explained. To simplify 
observation of the heavens, the book 
is divided into three sections: the stars, 
constellations, and our own solar sys- 
tem. 

First, there is a good introduction 
for amateurs, explaining how to be 
comfortable while observing, how to 
enjoy observing, how to identify a few 
constellations, bright stars, and how to 
tollow the movements of the planets. 
It suggests visits to museums, observa- 
tories, planetariums, and activities such 
as amateur clubs, telescope making, 


observation of meteors, and _ stellar 
photography. 
Beautiful illustrations and _ color 


charts of the sun, rainbows and north- 
ern lights follow. Then, stars are dis- 
cussed and classified with illustrations 
and charts—double stars, variables, 
clusters, galaxies, nebulae. Our solar 
system, its origin, the planets, day and 
night, the seasons, asteroids, comets, 
meteors, and the moon are all ex- 
plained with pictures and diagrams in 
simple, easy style. 


Knots, Splices and Rope Work 
AutHor—A. Hayatt Verrell; 5th Edi- 
tion revised and enlarged by E. 
Armitage McCann. 
PuBLisHER—Norman W. Henley Pub- 
lishing Co., 254 W. 54th St., New 
York City. Regular binding $2.00; 
Paper binding $1.50. 
Reviewer—Catharine C. Reiley, Out- 


door Activities Adviser, Girl 
Scouts. 
This handy little book contains 


chapters on cordage, knots and bends, 
ties and hitches, nooses, loops and 
mooring knots, shortenings, grommets 
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Books You'll Want 


To Know About 


A Department Conducted by Prof. Charles Weckwerth, Director of 
Recreation and Camping, Springfield (Mass.) College 


and selvages, lashings, seizings, splices, 
fancy knots and rope work and sea- 
man’s knots. Directions are clearly and 
concisely written. The 197 illustrations 
frequently give step-by-step instructions 
as well as demonstrating the finished 
knot. Interesting points are made 
throughout regarding the name and 
history of a knot, its use and compara- 
tive value. 

Text and illustrations are so well 
done that the book is of real value to 
a beginner; at the same time it 1s so 
comprehensive in scope that it cannot 
fail to hold fascination for those who 
are already skilled. It would be a use- 
ful addition to any camp library. 


Quantity Recipes 

AutuHors: Marion A. Wood and Kath- 
erine W. Harris. 

PuBLIsHER: Cornell University, Mail- 
ing Room, Roberts Hall, New 
York State College of Agriculture, 
Ithaca, N. Y., $1.00. 

Reviewer: Lloyd Shafer, Boy Scout 
Executive and director of Camp 
Shaginappi. 

I have reviewed with interest this 
233-page book. It is my enthusiastic 
belief that the book will be received 
throughout the country by those in- 
terested in food preparation, purchas- 
ing and handling. The book is con- 
cisely written, yet gives adequate direc- 
tion for preparation and recipes. It is 
based on a guide for quantity setting 
of 50 and replaces the old book “Meals 
for Many” with which many Camp 
Leaders have been familar. 

The table of contents gives a three- 
page systematic listing of not only the 
recipes but everything pertaining to 
the certain food being discussed. It 
has a fine bibliography and reference 
lists from which additional information 
on food services can be gathered. 

It is my opinion that the book 
should be in the hands of every chet 
or camp cook as well as available to 
buyers of food for every camp. It 
could well become a text book or 
guide for classes in cooking and in 
camp staff conferences. The recipes 


eS ST 


cover a wide field, from those popular 
in New England to those equally ac- 
ceptable in the South, Southwest, Far 
West or North. Suggestions for main 
dishes, desserts, salads, dressing, baked 
dishes, etc. are easily located and ex- 
plained in a clear cut manner. 

The cost of the book makes it one 
which could be available to every 
Camp in numbers and I am sure 
would give more than a dollar’s worth 
of value. My “hat is off” both figura- 
tively and literally to the Wood-Harris 
combination as they have compiled 
and presented to all of us the book 
“Quantity Recipes’—in fact just to 
prove my point here is my order for 
a copy for use at Camp Shaginappi. 
Be sure to include money order or 
check, payable to Cornell University, 
when you order this book. 


Basic Swimming 

AvutuHors: Robert Kiphuth and Harry 
M. Burke. 

PUBLISHER: Yale University Press, New 
Haven, Conn., $3.00. 

Reviewer: Jean G. Brown, Associate 
Director, Camp Vega. 

This small book on swimming 
covers a considerable range of informa- 
tion. The greater portion of the book 
is devoted to basic strokes (elemen- 
tary backstroke, sidestroke and breast 
stroke.) There is a special chapter on 
teaching children, in which the sub- 
jects of dog paddle, beginner’s crawl, 
breathing and diving are touched 
upon briefly. The remainder of the 
book deals with the field of competitive 
swimming with an analysis of the 
unique style of the Japanese champion, 
Furuhashi. 

The discussion of basic strokes is 
clearly presented with excellent dia- 
grams and pictures. Those showing 
body position or balance in the water 
are among the best this reader has 
seen. The repetition of progressions 
in the various strokes should be help- 
ful to the novice reader though un- 
necessary for the trained teacher. 

In dealing with competitive swim- 
ming the authors have unfortunately 
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Sensational NEW KIL-JET INSECTICIDE FOG GENERATOR 





INSECT CONTROL... FIRST STEP IN SUCCESSFUL 
CAMP OPERATION 


KIL-JET INSECTICIDE FOG GENERATOR KILLS 
QUICKER, CHEAPER and MORE EFFCTIVELY 


The new Kil-Jet Insecticide Fog Generator is the answer to your insect 
problems. Designed by Pest Control experts, this completely portable 
machine produces a clinging white insecticidal fog that thoroughly [™ — 
covers a large area, penetrating the tiniest crevices to kill insects. Rugged- 














ly constructed, for years of satisfactory service, this insecticidal fog 
generator can be used indoors or outdoors for the amazingly low cost of ettured 
ONLY 10¢ PER HOUR of operation. 
> A DEMONSTRATION WILL CONVINCE YOU! Write, call or wire today 
a for the name of your nearest dealer who will be happy to * tang ge step . weighs only 65 pounds ... Can be carried 
im e cecx of gag car. 





give you a FREE 
demonstration of 
this sensational, 






*% POWERED... 1'2 HP Continental gasoline engine. 







*% ECONOMICAL ... spreads a volume of insecticide evenly 
over a large area at an operating cost of about 10c 
an hour. Simple and inexpensive to clean and maintain. 





% ADAPTABLE... The Kil-Jet Fog Generator effectively 
uses DDT, Pyrethrum, lindane, or any type of oil-base 
insecticide. 


lf 
x_™ $5 K I hs J Ee T % VERSATILE... equally effective indoors and out... is 
ye ee ideal for campsite operations where insect pests are most 


Rd > ~ Se ps ron DISTRIBUTING CO. difficult to control. 
— $9,511 Carnegie Avenue e Cleveland, Ohio) * ADJUSTABLE... There is a valve for adjusting the fog 
- —-G, > — Se 


f t ium, 
a Distributors for the Kileze Company, Inc., York, South | a ey, oF a 































MAGGI'S SEASONING m ag G LS 


Simply add a me dashes to your | MAGGI'S GRANULATED 
soups, stews, gravies, vegetables, and BOUILLON CUBES 
Try blending a tablespoon or two in your gravies, sauces, 
vegetables, stews .. . it enriches the natural flavors and 
you have a dish out of this world. Also makes an excellent 


meat stock and an instant beverage. 


meats. Presto! . . . it brings out all the subtle 


hidden flavors and you have a dish fit for a king. 


Ma GGI's 
SEASONING 


and 
/ MAGGI ° MAGGI'S GRANULATED BOUMLON . 


GRANULATED | 
5 ae | Ph omeangaeell highl d quality “bouill sked 
BOUILLON CUBES (gl We ee ees eo 


SEND FOR NEW BOOKLET... 
The Nestlé Company. Inc., Colorado Springs, Col. 





TWO FAMOUS FLAVOR FAVORITES 


MAGGI'S SEASONING . . tested and proved 
for 50 years. Escother called it “The perfect 
adjunct to the kitchen.” Available in quart 
size bottles. 


, MAGGE 
g SEASONING 
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Attention! 
CAMP DIRECTORS 


Write for our FREE CATALOG contain- 
ing over 500 ARMY-NAVY SURPLUS 
AND CAMPING ITEMS. 


Cooking Utensils 

Clothing and 
Shoes 

Bedding 

Camp Accessories 


Tents and 
Sleeping Bags 
Packs and Bags 
Fishing Equipment 
Tools and Paint 


SPECIAL 20% DISCOUNT 
ON QUANTITY ORDERS! 


MERCANTILE SALES CO. 
Scout & Camp Dept., Desk 552, 
301 S. 7th St. St. Louis 2, Mo. 











Better Foods make 
Better Camps! 


- - - send for trial order of 


e Instant SANALAC 

Better non-fat dry milk solids for 
drinking, cooking, trips. Vitamin D 
added for better-than-fluid-milk nutri- 
tion. Pure, delicious, more uniform, easy 
to use, yet costs less. One or 20-qt. size. 


@ Van Winkle’s CAKE MIXES 

Just add water and bake. Saves time, 
money, with better results. Top quality 
ingredients. 14 pure, taste-tempting 
types. Packed 25 or 100-lbs. 


@ Cramores FRUIT CRYSTALS 

Lemon, lime, orange fruit flavors dis- 
solve instantly in water— many tasty 
recipes and drinks! Like a citrus grove 
on your shelf. 24 10-o0z. jars per case. 


WEBSTER VAN WINKLE CORP. 
Distributors 
Dept. C-552, Summit, New Jersey 

















Camp Time Is Craft Time 
Everything For Your 


Arts and Crafts Workshop 


Special Free Camp Catalog 


CVE 
ale Starts S Crafts 


10 De Hart Street 


Morristown,N. J. Toe 

















Rent 16mm Sound Movies 


All New Modern Major Features and 


Shorts, Projectors and Screens. 


SALE and RENTAL 


FREE CATALOG ON REQUEST 


National Cinema Service 


71 Dey St. WO 2-6049 N.Y.C., 7, N.Y. 
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septation tale he nts 


relied heavily on poor reproductions 


of movie sequences which do little to 


augment the text. The descriptions of 


racing turns are clear and well pre- | 


sented. 


It would seem that the authors have 
tried to write for two widely divergent 
sets of readers—the layman beginning 
swimmer and the coach of competitive 
swimming. However, it is a book that 
would be a valuable addition to a 
library for waterfront staff members. 


Little Plays for Little Players 


AuTHOR—Sylvia E. Kamerman. 
PUBLISHER—Plays, Inc., 8 Arlington 
Street, Boston 16, Mass. $3.75. 
RevirweEr—Herman_ Baar,  Dzirector, 

Camp Wenonah for Girls. 


Plays, Inc., publishes several vol- 
umes of royalty-free dramatic material 
for all age groups. This volume is for 
the lower grades. All of the plays run 
under 15 minutes. The material in- 
cludes plays for special occasions (some 
of which would not be of interest to 
camps,) adaptations of familiar stories 
and fairy tales, and some general plays. 

Camp directors and dramatic coun- 
selors looking for Fourth of July ma- 
terial will not find any plays specific- 
ally involving that holiday (except 
“Naughty Susan,” having to do with 
the Liberty Bell,) but other patriotic 
material might be helpful. A play on 
courtesy, “Doctor Manners” offers an 
instructive idea in an entertaining fash- 
ion. Some of the plays would be use- 
ful for those wanting “ready-made” 
puppetry material. 

This reviewer's chief criticism ot 
many of the plays is that the ultimate 
in achievement is considered to be a 
reward of candy. 


Cabin Craft and Outdoor Living 


AvutTHor—Conrad E. Meinecke. 

PuBLIsHER—Foster and Stewart, 210 
Ellicott St., Buffalo 3, N. Y., $2.75. 

ReviewER—Barbara Ellen Joy. 


This beautifully printed and bound 
book is a combination of homespun 
philosophy about the outdoor life, rem- 
iniscences of pioneer and farm life, 
and a great many practical sugges- 
tions for outdoor life and living. These 
include cabin, family-trip trailers, and 
outdoor and indoor fireplace plans, 
weather, handwork, outdoor menus, 
and similar topics. 

It is a good book just to read and is 
an ornament to any library on camps. 
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full color 
circular 
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DIETZ COMET 


The little red lantern that will pro- 
duce big sales at your camp store. 
safe—goes out if knocked over. 
Reliable. Big light. Only 8'4” tall. 
Good mark-up. 


Counter Display Free with order. 


By the makers of Dietz Streamline 
Kerosene Lanterns used by lead- 
ing camps throughout the world-- 
check your needs now. 


as 





Mw syracuse 1, nN. y. 





“Laughing Loon” 
WATERFRONT 
EQUIPMENT 
Diving Boards 


Floats - Ladders 
Rafts, etc. 


HUSSEY 
SAFE SEATING 


Portable 
Steel Bleachers 
And Grandstands 


Write for FREE 
Literature 
Ask for details on 
the new Hussey Seec- 
tional Steel Landing 
Pier with wood deck. 


Hussey Mfg. 


Co., Inc. 


529 R.R. Ave. 
N. Berwick, Me. 
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‘, Out Projects, Pre-Punched 
“Projects, Tools, Accesso- 
ries, Fine Leathers of all 
Kinds . . . Hundreds of 
‘ items for Leathercrafters 
i‘ and Leathercraft In- 
ttt  — stvuctors. 

Write today for your FREE Copy 








LEATHERCRAFT CO. 


Raymond Toebe 
40 years of Leathercraft Service 
149 N. 3rd ST., PHILADELPHIA 6, PA. 
Formerly TOEBE Leathercraft Co. 
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“Euerything for Leathercraft” 


| 4 tures and listings of Cut- 
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Stability 
Speed 
Economy 
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Our 14 foot 
COMMANDER 
Ruggedly constructed yet light 

in weight, Lone Star Aluminum 
Boats are built to last a lifetime. 
They stay maintenance free. Dol- 
lar for dotlar—feature for fea- 
ture—Lone Star’s your best buy. 
Write for complete catalog and 
quantity prices. 





LONE STAR 


BOAT MFG. CO. 


Grand Prairie, Tex.P.O. Box D-698 























Wise 





It’s 





Supervise 


A DISCUSSION ON STAFF 
SUPERVISION IN SUMMER CAMPS 
. 

COMPILED AND EDITED BY 
ALAN KLEIN, 
and 
IRWIN HALADNER, 
Endorsed and Distributed by 
The Ontario Camping Association 
Order Now - 75c per copy 

Published by 
THE CANADIAN CAMPING 
MAGAZINE COMPANY 
— — — — CLIP AND MAIL— — — — 
Ontario Camping Association 
52 Avenue Road, Toronto 
Please send mc ....................... copies of 


“It's Wise to Supervise—/7/5c per copy. 
Name aN ee ee RTE e SO OE 


Address 


| enclose dane at par in Sisantn or 
money order to cover cost. 
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How to Turn Ideas Into Pictures 
Autuor: H. E. Kleinschmidt, M. D. 


PusiisHer: National Publicity Council 
for Health and Welfare Services, 
257 4th Ave., New York 10, N. Y.., 
$1.00. 

Not everybody is an artist, but nearly 
everybody has or can acquire sufficient 
manual skill to illustrate, with in- 
formal sketches, a number of the pub- 
licity and educational materials turned 
out by social, health, and other com- 
munity agencies. That’s the main idea 
of “How to Turn Ideals Into Pic- 
tures,” latest addition to the National 
Publicity Council’s “how-to-do-it” man- 
uals on the use of publicity and public 
relations media. 

Dr. H. E. Kleinschmidt makes it 
amply clear that a few simple strokes 
of pen, pencil or chalk, however primi- 
tive their execution, can achieve an 
illustrative effect of surprising charm. 

For health, recreational, social wel- 
fare, and other community agencies 
which face the job of getting ideas 
across to the public without the help 
of specialized publicity and illustrating 
staffs, “How to Turn Ideas Into Pic- 
tures’ will be an unfailing source of 
practical assistance. Aside from use in 
connection with printed materials, the 
method described by Dr. Kleinschmidt 
has another application which makes 
it a valuable tool for any health, social 
or community worker engaged in 
teaching activities. By mastering its 
principles, anyone can learn to drama- 
tize with chalk or pencil the ideas they 
have hitherto been able to present only 
verbally. 


Picture Primer of Attracting Birds 


Autuor: C. Russell Mason; illustrated 
by Bob Hines. 

PusLisHER: Houghton Mifflin Co., 2 
Park St., Boston, $2.50. 

Reviewer: William G. (Cap’n Bill) 
Vinal, Camp Consultant. 

Cast your seed for double returns. 
Complete, convenient, colorful are the 
3C’s of this new bird primer by C. 
Russell Mason, secretary of the oldest 
Audubon Society in America (Massa- 
chusetts, 1890.) Colorful plants to 
make an interesting landscape, plus 
truits that colorful birds like to eat, 
and bird songs thrown in for good 
measure. The artist shows birds on 
favorite plants. For example, there are 
shown 45 colored shrub fruits and the 
bird likely to be seen on each. Elder- 
berry is rated high but blackberry and 
raspberry are worthy for an escape 








LEATHERCRAFT 
nagarontreetrereons 
Established 1910 
lf it's leather, or 
leathercraft acces- 
sories, we have it. 
Tremendous stock enables us 
to give immediate service. En- 
joy our special camp discount. 
Free catalog and price list 
on request. 


SAX BROS., INC. 
1111 No. 3rd Street, Milwaukee 3, Wis. 
Dept. C.M. 




















NEW “RANGER” FIRE BROOMS 


now chemically 
flame proofed. In the 
open campsite they are 
especially essential for 
water is not immedi- 
ately available there. 
One of these _ Fire 
Fighting Brooms in a 
handy place in your 
camp may prevent a 
serious forest fire. 60” 
overall. Good for many 
years. Guaranteed. 


PERFEX 
51 DINSMORE PLACE 
BROOKLYN 8, NEW YORK 

















NUEKS 
OFF 


INSECT REPELLENT BOMB 


Prevent irritation and illness caused by 

Ticks, Chiggers. Used by Foresters, 

Lumbermen, Campers, Fishermen, etc. 
Wholesale Price to Camping Trade 


12 oz Bomb $13.32 Doz., plus postage. 
Retail $1.85 each 


Order Direct 
WHITMIRE LABS., 339 S. Vandeventer, 
St. Louis, Mo. 




















DEPENDABLE CRAFT SUPPLIES 


leather Craft @ Plastics @ Belt Craft 
Block Printing @ Pottery Craft 
Textile Color @ Power Tools 


Wrod Burning ® Instruction Books 





Go 


Write For Catalog 


DWINNELL CRAFT SHOP 


Dept. CM 552 
Wheeling, W. V3. 


en 


Elm Grove 
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tangle as well as relish. Along with the 
16 garden flowers is shown the “Hum- 
mer” glass-vial feeder. 

This is really a refreshing, sun- 
shiny guide. It not only includes food 
but specifications for building and 
renting bird houses plus bath; i.e., 
just outside the house. Nothing is 
omitted, even hints for nest building 
material are included. 

The “pro” as well as the novice, the 
home owner as well as the camper, 
will keep this book at hand for quick 


identification. 


Books Received 


Boxinc For Boys, by Benny Kessler. 
Published by the author, 7540 Welling- 
ton Way, Clayton, Mo., 50c. 

ProGRAM PLANNING, A_ guide for 
Tri-Hi-Y Advisers, prepared by Na- 
tional Tri-Hi-Y Commission. Published 
by Association Press, 291 Broadway, 
New York 7, 80¢. 


THE Boy’s HANpDBooK oF PLAy IDEAS 
AND TuHiNcs-To-Do, by Caroline Horo- 
witz. $1.50. 


THe Grri_’s HaAnpbspook oF PLay 
IpEAs AND Tuincs-To-Do, by Caroline 
Horowitz. $1.50. 

LEARNING Is Fun, by Caroline Horo- 
witz. $1.00. 

THe Litrtte Grrt’s BusyBook oF 
Pray IpEAs AND TurtNos-To-Do, by 
Caroline Horowitz. $1.50. 

THe Lirtte Curitp’s BusyBook oF 
Pray Ipeas aNnb Turncs-To-Do, by 
Caroline Horowitz. $1.50. 


PLAYTIME Pat, by Jeff E. Thompson 
and Annie Blaine. $1.00. 


THe Younc Boy’s BusyBook oF PLay 
IpEAs AND Tuincs-To-Do, by Caroline 
Horowitz. $1.50. All published by Hart 
Publishing Co., 114 E. 32nd Street, 
New York 16. 





If You Move 


The Postofhce Department 
does not forward copies of mag- 
azines which can not be deliv- 
ered because of the addresses. 


If you are planning to move, 
please send both old and new 
addresses at least one month be- 
fore you do so. ACA members 
should contact ACA, 343 S. Dear- 
born St., Chicago 4. Non-mem- 
ber subscribers should contaet 
Campinc Macazine, 705 Park 
Ave., Plainfield, N. J. 
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DEPENDABLE QUALITY 


Leathercraft is our only business. We handle only top quality leathers 
and supplies. We cut our own lacings and kits to insure uniform 


satisfaction. 


WIDE VARIETY 


Our stock is the largest and most comprehensive in America, every- 
thing from easy-to-assemble kits for beginners, to leathers, tools, and 
supplies for the most advanced leatherworkers. Complete line of 


instruction books. 


PROMPT SHIPMENT 


You are assured of receiving your leathercraft projects and supplies 
when you want them. We make shipments, complete, the same day 


we receive your order. 


Start Planning Your Leathercraft Projects Now! 


SEND FOR FREE CATALOG 


Our latest illustrated catalog is a storehouse of prac- 
tical and attractive Leathercraft ideas to meet the needs 
of all camps of all types, from young children to adults. 


J.C. LARSON CO. 





820 S.. Tripp Ave 


Essential Factors in the 
Success of Your Camp’s 
Leathercraft Programs 


. . Chicago 24, Ill. 





Dept. 1316 
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Your Friends — 
And Theirs! 


To protect their clothes and belongings, 
to identify them, to avoid ownership 
disputes, to insure orderliness and econ- 
omy, there’s nothing like marking with 


9 
Ss 
WOVEN NAMES 


For many years Cash’s Names have been 
the friends of campers and camp owners 
alike. They are permanent, easily at- 
tached, cost little, save much. Most 
camps and schools recommend them. 


Your campers—and your camp—ought 
to use Cash’s Woven Names. Ask about 
our service to camp and school owners 
and directors. Write us now. 


CASH’S 


51 Camp St., South Norwalk, Conn. 








3 Doz. $2.25 9 Doz. $3.25 NO-SO CEMENT 
6 Doz. $2.75 12 Doz. $3.75 25c a Tube 





PRICES 
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ASK ANY 
CAMPER 


WHAT TASTED BEST 
After an energetic day of enjoying his 
outdoor activities. 


SMITH JUNIOR’S FRUIT DRINKS 


ASK ANY 
CAMP OWNER 


WHAT'S THE MOST 
ECONOMICAL WAY 


to give his campers a drink they'll Jove 
both with meals and inbetween. 


SMITH JUNIOR'S 
FRUIT DRINK FLAVORS 


(Three different flavors—enough to 
flavor 72 gal. 


ONLY $8.00 


Order today from 


SMITH-JUNIOR CO., Inc. 


12 Saratoga Ave. Rochester 6, N. Y. 
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That's 4 Good Idea! 


Useful Ideas From Camp Directors Across the Nation 


Air Rifles May Help 
Expand Your Program 


The development of a spring type 
air rifle has opened up a wider field 
for camp rifle programs. This air 
rifle differs trom the pneumatic or 
compressed air guns which can _ be 
“pumped up” to have really lethal 
power, in that the manufacturer _per- 
manently pre-sets its spring at the 
factory to prevent any increase 1 


=| 


power. 

The National Rifle Association has 
set up a special 15-foot range and new 
targets for a riflery program using 
this type of air rifle. The size of this 
range makes it particularly suitable for 
indoor use. 

While air rifles are especially suitable 
for younger shooters, they are equally 
good for older campers. The ammuni- 
tion is much lower in cost than 22 cal. 
ammunition. The guns themselves are 
also lower in cost. Air rifle programs 
will serve as an introduction to shoot- 
ing for campers of any age. 

Camp directors who have hestitated 
to introduce a riflery program into 
their programs because of the expense 
and space needed tor a range may 
wish to- investigate the values of an 
air rifle program. Information may be 
obtained from the National Rifle As- 
sociation and manufacturers about the 
rifles and general program. 

Riflery offers a fine and enjoyable 
sport for campers. Air rifle shooting 
may enable you to include it in your 
camp program. 





Spring Cleaning tor 
Medicine Chests 


The medicine cabinets found in 
many camp infirmaries have been de- 
scribed by a well-known camp medical 
cousultant as “monuments to those 
who have gone before.” He urges that 
medicine cabinets be thoroughly over- 
hauled at the start of the camp sea- 
son, with particular attention to dis- 
posing of old and useless drugs and 
restocking with necessary remedies. 
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Campers Will Like A 
Junior Audubon Club 


How is your nature program? A 
little weak? Or strong, and you'd 
like to see it stronger? Well, here’s one 
way—form a Junior Audubon Club in 
camp. A club registration is $1.00 plus 
15 cents dues from each camper. For 
this each camper receives: 

|. A membership certificate. 

2. Six 4+-page bird leaflets and one 
+-page mammal leaflet. 

3. Audubon Junior Club button. 

4. Seven color plates, illustrating 
each of the bird and mammal leaflets. 

5. A leaflet of activities. 

Kach club receives: 

1. The Audubon Teacher's Guide. 

2. A subscription to Outdoors Illus- 
trated and to Audubon Junior News. 

In addition, each camp forming a 
club receives a tree copy ot the +4- 
page activity leaflet, especially written 
for camp use. Write to Miss Dorothy 
Treat, National Audubon Society, 1000 
Fifth Ave. New York City, for 
turther information. 

—Camp Cues 





Kasy Solution for 
Lost Trank Keys 


The lost-trunk-key problem is solved 
at Camp Waukeela by a square of 
adhesive stuck over the trunk lock, 
when campers first arrive at camp. 
Keys are kept in the camp office. 


Suggested Uniforms 
lor Camp Nurses 


“T believe camp nurses should avoid 
wearing the white uniforms,” writes 
a long-experienced nurse in camp 
work. “It is too much associated with 
a negative approach to health, and 
speaks to the campers of hospitals and 
operations. The public health nursing 
uniform, on the other hand, is as- 
sociated with a positive health program. 
Better yet is a uniform such as the 
camp staff wears; the nurse can pin 
her professional insignia on it.” 





A Moral Set to Rhyme 
A camper sent in this poem that 
not only is fun to memorize but 
teaches a good Counselors 
might find it helpful when campers 
get “out of line.” 


lesson. 


| hate the guys 
who. criticize 

and minimize 

the other guys 
whose enterprise 
has made them rise 
above the guys 
who criticize 

and minimize 

the other yuys. 


WEAR A 


BUDDY 
POPPY 





rR So ‘eas, aeatii 





Take a minute to send Campinc MacazinE some of your “good ideas” ‘or 
publication in future issues. Let’s make this column an exchange for the best 
ideas of all of us which will help our fellow directors. 


" e . . ano 
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New Cement Has Many Uses 
For Crafts and Repairs 


The seemingly endless task of sew- 
ing on name tapes for campers has 
been lessened by J. & J. Cash, Inc. 
with their No-So Cement which will 
stick woven name tapes on clothing 
and other belongings such as tennis 
rackets, toothbrushes, shoes, etc. 

The cement is also useful for cratt 
work, mending glass and wooden 
articles, patching some fabrics, and 
mounting snapshots. 


New Insecticide Fog Generator 
Designed for Simple Operation 


Designed for simple, low-cost op- 
eration, the new Kil-Jet Insecticide 
Fog Generator is said to be ideal for 
use in camps where inexpensive insec 
control is desired. 

The fog generator can be used with 
any specified oil-base insecticide. It 
is designed for both indoor and out- 
door application. 

The generator, powered by a 1% 
HP engine, has a capacity tor two 
hours running time. The insecticide 
tank holds 44% gallons, enough for 
three to tour hours fogging. The 
machine is economical to operate. 


New Chemical Weed Killer 
Erases Dense Growth 


A new non-selective weed killer has 
been developed through DuPont Co. 
research. This chemical, known as 
CMU, is said to completely erase all 
weed growth in a given area, leaving 
only bare ground. This weed killer 
should be particularly valuable in camp 
areas where it is desirable to have fire 
breaks. CMU is described as safe so 
far as concerns toxic effects on warm- 
blooded animals. It is a water-base 
spray. 


Modern Campers “Belong” 
To Their Camps 

What could be a better advertise- 
ment for your camp than a_ T-shirt, 
banner or pennant colorfully embossed 
with your camp’s name proudly dis- 
played by campers during the camp- 
ing season and after the season ends. 
A new catalogue by Stylecraft Mfg. 
Co. of Cincinnati shows complete line. 
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For Clean, Healthful 
DUSTLESS PLAY AREAS 


Odorless - Low Cost 


tennis courts, camping 
grounds and roadways kept free of annoying, 
germ-bearing dust? It’s easy with SOLVAY CAL- 
CIUM CHLORIDE. This clean, colorless, odorless 
material completely eliminates dust on practi- 
cally all types of unpaved surfaces. It’s inexpen- 
sive and is easily applied, even by imexperienced 
help. Requires no expensive equipment. Used 
successfully for over thirty years. Solve your dust 
problem with SOLVAY CALCIUM CHLORIDE. 
Send for free booklet, ‘“‘END DUST.” 


SOLVAY SALES DIVISION 


Allied Chemical & Dye Corporation 
Dept. 43-5, 40 Rector Street 


Want your play fields, 





SOLVAY 


*raode-Mark Reg. U.S. Pot. OF 


Calcium 
Olilteyacer= 





New York 6, N. Y. 
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Here's the easy, 


Serve ‘Steaks’ — 


economical way to bolster camp menus. 


the delicious all-vegetable product, packed 


in a hearty, appetizing sauce. Looks like meat, tastes like 


meat, yet costs so much less! 


PROTEIN CONTENT EQUAL TO THAT OF GOOD MEAT 
..» AND AT LESS THAN ”% THE COST 


USED AND 
RECOMMENDED 
BY LEADING 
DIETICIANS 


MAIL 
COUPON 
NOW 
for 


FREE 
SAMPLE 





KE LT JT 
- 


THE BATTLE CREEK FOOD CO. 
BATTLE CREEK 17, MICH. 


Kindly send me free trial size (20 oz.) can of 
“Steaks.” 


I i aha tai hy ig dhe i wee Sa ee ee es 
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You can’t fool the Quimbys with any fancy advertising! They 
don’t even read the ads. 

Back in the days when all of our modern household con- 
veniences were first advertised, lots of folks rushed out and 
bought them—later when the ads told of new and better 
models, they traded the old ones in. Still are! 

But not the Quimbys! 

The Quimbys just don’t know very much about these things 
of modern America—and they don’t own any of them! 

And what you don’t know can’t hurt you—unless you want 
to enjoy life! 

We think the Quimbys have been overlooking a mighty 
good thing. 

The manufacturers of the products you buy have been try- 
ing to outdo each other for years to bring you new conveniences, 
new ideas...new improvements on the old...all of which have 
given us more of the good things of life than any other country 
in the world! 

Companies can only grow when more people prefer their 
brand names. No matter how large or how small firms might 
be—you the consumer by your daily brand selections have the 
first and last word about their future. 


In this land of trademarks, you, the consumer, are the 
Boss. Remember the brands you see advertised in this 
magazine—and buy where you see them featured. 


INCORPORATED 








A NON-PROFIT EDUCATIONAL FOUNDATION 
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Nugsested Menus 
for Camp Suppers 


By Marie C. DoERMANN 
Extension Specialist in Nutrition 
Rutgers University, College 
of Agriculture. 


Appetizing and nourishing menus 
for supper are sometimes quite a prob- 
lem tor camp dietitians. Here are 
several suggestions for suppers that 
meet both these requirements and are 
economical, too. 


Scalloped potatoes 
Pear salad with cottage cheese 
Rye bread and apple butter 
Milk 
Cottage pudding-fruit sauce 





Vegetable chowder 
Peanut butter sandwiches 
Milk 
Apple brown betty 





Baked beans with ketchup 
Cabbage, carrot, raisin salad 
Boston brown bread and butter 
Sponge cake with chocolate sauce 


Milk 





Baked corn souffle with bacon 
Beet and celery molded salad 
Rye bread and jelly 
Cocoa or milk 
Raisin rice pudding 





Spiced ham, pickles 
Potato salad with tomato slices 
Bread and apple butter 
Milk 
Fruit cup 


Cookies 





Baked hash with relish 
Scalloped potatoes 
Cole slaw 
Scalloped tomatoes 
Milk 


Gingerbread with fudge sauce 





Macaroni and cheese 
Carrot and cocoanut molded salad 
Rye bread and jam 
Milk 
Prune whip and cookies 





Tomato soup 
Kidney bean salad 
Celery and carrot sticks 
Rye bread 
Milk 


Lemon snow custard sauce 
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CLASSIFIED ADVERTISEMENTS 


FOR SALE OR RENT 


OPERATING COED CAMP, fully 
equipped, 75 acres, cabins, indoor 
plumbing, concrete swimming pool, 


accommodates 120 campers and staff, 
near Butler, Penna. Write Joseph B. 
Horwitz, Leader Bldg., Cleveland, Ohio. 


CAMP FOR SALE—Owakonze on Ba- 
ril Lake and CNRy 100 miles west of 
Port Arthur, Ontario, in our finest 
canoe country—ideally located and 
equipped—successfully operated 32 
yrs. as private boys’ camp—60 boats, 
40 buildings, athletic field, tennis 
courts, 2 gymnasiums. Complete equip- 
ment for camp of over 100. Can be 
seen in operation this summer. Write 
Director W. L. Childs, 350 Winnetka 
Ave., Winnetka, Ill. After June 20 ad- 
dress Owakonze, Ontario. 


FOR SALE: Owner too ill to continue 
operation of Minnesota’s most famous 
and best equipped Boys’ Camp. To sell 
quickly the entire camp and equip- 
ment is being priced far below re- 
placement cost. Write for complete in- 
formation: Hedman’s Resort Ex- 
change, Grand Rapids, Minnesota. 


BEAUTIFUL CAMPSITE. 38 acres on 
Lake Curie, Wisconsin, 800 ft. front- 
age about twenty miles from Rhine- 
lander and only 2 miles from Route 
51. $2400.00. Helen I. Wallace, 5707 N. 
Austin Ave., Chicago 30, IIl. 


NORTHERN WISCONSIN BOYS’ 
CAMP on Rest Lake, Manitowish 
Waters—121 acres and 21 acre island. 
2100 feet lake frontage. Spacious main 
lodge with modern kitchen and walk- 
in freezer. Six cabins, nature study 
building, woodworking shop, tennis 
court, outdoor basketball court, canoes, 
sailboats, Chris-Craft—complete equip- 
ment, Write Box 965, Camping Maga- 
zine, 705 Park Ave., Plainfield, N. J. 


2 CAMP SITES IN WISCONSIN CAN 
OFFER YOU 2 separate ideal camp 
sites, fine sand beaches, land is well 
wooded, priced right. No _ buildings. 
For particulars contact Francis C. 
Calugi, 676 North Dearborn St., Chi- 
cago 10, Illinois. Licensed broker for 
Wisconsin and Illinois. 


FOR SALE: Camp in northern Michi- 
gan, now in operation, fully equipped, 
14 acres, 460 feet of beach frontage, 
housing facilities for 60. Write Box 
963, Camping Magazine, 705 Park Ave., 
Plainfield, N. J. 


WELL KNOWN SUMMER CAMP for 
boys and/or girls, capacity 100, fully 
equipped, on beautiful lake in Colora- 
do Rockies, easy terms to right pur- 
chaser. Has had large Texas clientele 
for twenty-eight years. Will also lease. 
Write E. S. Foster, 131 S. Professor 
St. Oberlin, Ohio. 


FOR SALE: Boys’ or Girls’ camp, 
Northern Wisconsin, heart Chequa- 
megon National Forest, 200 acres, % 
mile lake frontage, private, surround- 
ing land lake frontage owned by 
Federal Gov’t., 4 log cabins, fireplaces, 
log lodge, beautiful spot, abundant 
wild life, $14,000.00, terms, L. F. Jones, 
4459 N. 26 Street, Milwaukee, Wiscon- 
sin, Owner. 


POSITION WANTED 


TEACHER DESIRES POSITION in 
girls’ camp in New England States — 
Pioneering, photography, or riding. 
Can assist in nature and crafts. Coun- 
seling experience; Girl Scout leader. 
Write Doris White, 32 E. Franklin St., 
Nelsonville, Ohio. 


QUALIFIED, WELL-TRAINED RID- 
ING INSTRUCTORS may be secured 
from us by stating your needs. All 
with at least one year of teaching ex- 
perience, camp experience, and 3 yrs. 
of riding and horse management, You 
are protected as we certify all our 
graduates according to each indivi- 
dual’s ability. Write: Verl S. Crew, 
Silvermine School of Horsemastership, 
Box 521, New Canaan, Conn. 


HELP WANTED 


PARTNERSHIP AVAILABLE — day 
camp 100 miles north of N.Y¥.C. — 
accommodate 100 children — 5 day 
week — $1000.00. Write Box 964, Camp- 
ing Magazine, 705 Park Ave., Plain- 
field, N. J. 


COUNSELORS — For Cabin Super- 
vision who can give attention to sail- 
ing, crafts or nature education. Write 
CAMP BILLINGS, White River Junc- 
tion, Vermont. 


MISCELLANEOUS 


SIXTH ANNUAL TWO-STATE 
YMCA AQUATIC SCHOOL, Sprinz- 
field College, June 20-24, 1952. Naticn.i 
YMCA Aquatic Program. Emphasis «2 
camp aquatics. Leadership certific. 
tion granted. Placement service. Co-ed- 
ucational. Charles Silvia, Director. 

j 
ARTS AND CRAFTS DIRECTORS 
AND COUNSELORS — For materials 
to spice your Crafts program—write 
for Bulletin—Crafts Center 3, Salis- 
bury, Vermont. 





CLASSIFIED ADVERTISING 


RATES 
1 time ....20c per word 
5 times....same copy, 15c per word 
8 times....same copy, 10c per word 


Minimum cost per insertion — $4.00 


Add cost of five words 
number service is wanted. 


if box 


Copy for classified advertising 
should be in this office by the 10th 


of the month preceding publication 
month. 


All classified advertising is pay- 
able in advance. 

Write — 

Write: Camping Magazine, 

705 Park Ave., Plainfield, N. J. 

















AFTER TAPS 





... the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a bet- 
ter day, and think about the opportunities 
— seized and missed — of this wonderful 
thing called camping. 


Campers ldeas Are tmportant 


By MarcaritE HAcy 
Assistant Director of Program Development 
and Advisor on the Intermediate 
Girl Scout Program. 


Division 


HEN ASKED what she would like to add to her 

\X) experience in camp, a 13-year-old replied, “The kind 
of camping you read about in books.” She continued to 
say that she never had much chance to do the things she 
wanted to do because they were so busy with “all the other 
things.’ We might well ask ourselves from whence came 
the motivation for “all the other things.” 

Did they stem from the kinds of buildings, facilities, 
and equipment that had been planned and provided? Were 
they carried out because camp staff could do some things 
better than others? Were they done because of tradition 
and “Well, that’s what we have always done in our camp?” 

Let’s go back to a basic question or two. For whom is 
the camp planned? The campers of course! What it is that 
we are trying to do with these campers? Help them to 
grow into mature, self-sufficient, resourceful, and happy 
people. All of us know that human beings enter into and 
participate wholeheartedly in those things which interest 
them and which they like. They learn by doing, They 
want to feel that their ideas are important and count just 
as much as the other fellows. 

So campers—the ones for whom your camp was built— 
have important ideas. They will grow in maturity, in self- 
reliance and in ability as‘they have their ideas accepted and 
have a very responsible part in carrying their plans into 
action. 

Not long ago I was visiting in the Northwest. The Girl 
Scouts had just finished their summer camp on their new 
site. | had seldom met such enthusiasm for camping from 
such large numbers. Girls talked about our camp, our unit, 


52 


our program, with such a sincere and happy feeling. |] 
soon learned the story behind this enthusiasm. 

The camp committee had been concerned that the camp 
was not completely finished for the summer. Several adults 
questioned that it should open. Fortunately someone had 
the idea of going to the girls and putting the question up 
to them. The girls’ planning board was consulted. Ideas 
began coming thick and fast for real camping. 

The incomplete camp opened with a camp staff that 
knew what kind of programs the campers wanted and. 
furthermore, knew how to carry it out. Registrations had 
to be turned back, because the camp could not take care 
of all who wanted to came. The camp closed after a 
capacity group of satisfied and happy campers strongly 
recommended that the camp stay just as it was. The 
campers council said, “Don’t put up too many buildings. 
Let us be rustic. Let us build some of our own equipment. 
This has been real camping.” 

Let your campers in on camp program planning. It can 
be done in a number of ways: 

1. The camp committee, or representatives from it, may 
sit down with the campers’ council at the end of the 
summer and talk over their suggestions and recommenda- 
tions. Several follow-up meetings might be held as the 
campers’ ideas are developed. 

2. If there is no camp council to carry over from camp. 
a junior camp committee of camper representatives may 
be organized. This group is the campers’ spokesman for 
camp. It keeps the adults up to date on what the campers 
want in camping program. 

3. Satisfied campers are the best promoters. Let the 
campers’ council or junior camp committee help with camp 
promotion. 

Remember campers’ ideas are important and should be 
the basis for camp planning. 

Adapted from an article in Camp Cues. 


Camping Magazine, May, 1952 





